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N three months the canned foods industry will 
| reach the peak of its year’s work—Canned Foods 
4] Week. That event is the result of cooperation of 
he national organizations. It is the test of cooperation of 
local groups and individuals. 


Canned Foods Week success depends on working together, 

heart and soul. And cooperation should go all the way— 

we must cooperate with the public, whose goodwill we | 
must have, by giving them foods of the right quality, 

always. 


In so far as cans, deliveries, service are concerned, count on 
the Canco organization for every effort to make quality 
j canned foods an actual market fact. 


| American Can Company \ 
Z CANNED FOODS WEEK ~ ~ ~ NOVEMBER 10th—20th x 


American 


CONTAINERS OF TIN BLACK IRON IRON + FIBRE 
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TIME WAS ssorr-Long Distance bought 


WORTH OF LUMBER 


sold? . 


MEN, in an ever-increasing range of busi- 
nesses, are learning the economy of Long 
Distance. In buying. Inselling. In making 
dificult appointments. Where something 
must be done now or not at all. In those 
numerous emergencies where expense must 
be cut, where more miles must be covered 
and more people interviewed. Every day 
American business men handle thousands 
of transactions by Long Distance. Adjust- 
ments and purchases are made. Number- 
less business details are attended to. Anda 
call is often the most economical as well as 
the quickest way to get a thing done. 

It may be that your concern has not 
tested and learned the usefulness of the 


A LUMBER and mill-work concern of 
Bridgeport, Connecticut, needed a quan- 
tity of spruce lumber, of a kind then very 
scarce. They received a tip that a desir- 
able cargo was about to land in Boston. 
How could they get to it before it was 
.. A long distance call got the 
lumber just in time and it was shipped 
immediately—200,000 feet; value, $12,000. 


telephone to distant cities and towns. Do 
you think of it only when someone is 
wanted in your own city or near at hand? 
The greater the distance, the greater the 
service! The telephone can often save you 
a tiresome trip around many states, just as it 
constantly saves you walks over town. 

Has a special study ever been made to 
learn the ways in which Long Distance 
can serve your business? Our local Com- 
mercial Department will gladly make such 
a study free. In the interim, what distant 
man or concern would it be to your advan- 
tage to talk with? The instrument on your 
desk will connect you, regardless of the 
Gistance, ......-.. Number, please? 


BELL LONG DISTANCE SERVICE 
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WE HAVE ON HAND 
for immediate shipment 


2 Used 

| Universal Tomato Fillers 
| in good condition 

! For Sale Cheap 

Write for price 


We can also supply promptly 
NEW: 

Universal Tomato Fillers 
Hot Water Exhausters 
New Perfection Pea Fillers 

Rotary Syrupers 
Tomato Washers 

Electric Process Clocks 

Beet and String Bean Fillers 


Wire your order and shipment will be made promptly 


Canned Foods Week, Nov. 10th to 20th 
Your co-operation is necessary 


AYARS MACHINE COMPANY 
SALEM, NEW JERSEY 
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excel 


of Artistic 


Our Labels 


‘Designs are the Highest Standard 


erit for Commereial Value. 


Ask for our Superior Line for your a Grade. 


Stecher Lithographic @. 


IReochester, NY 


"@ 


Hamachek Ideal Chain Adjusters 


Every open link style of detachable chain, running 


under a 


detacha 
take up 


and should be. 


Hamachek Ideal Chain Adjusters are tools using a 
compound leverage principle, by which hooks of 


working strain, becomes longer than it was 


ble chain links are easily drawn together to 
the wear and stretch. 


Keep detachable chain of proper length, with Ideal Chain 


Pat. Sept. 8, 1914 Adjusters, so that the links correctly fit the pitch line of the 
sprockets on which they run, and you will prevent delays and more than double the life of your chain. 


We sell Hamachek Ideal Chain Adjusters with the distinct understanding that if they are not satisfactory we will ac- 


cept their return. Thousands of these adjusters have been sold and are saving money for their users. 


A decriptive pamphlet, showing prices and sizes, will be mailed on request. 


Frank Hamachek Machine Company 


Kewaunee 


Wisconsin 


Also Manufacturers of Viners, Viner Feeders and Ensilage Distributors. 
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THE CANNING TRADE 


Fill These Cans 
And avoid any 
Leak in Your Profits! 


HEEKIN CANS 


After all, it is Profit that makes any business successful. Canners who 
enjoy steady profits depend upon the can they use as well as the product they 


pack. Heekin Cans stand up under the test—strong, durable, well constructed 
cans that effect a real saving to the canner. 


Heekin Cans fill every requirement. If you are packing fruits or vegetables, or 


any other product— you will find a Heekin Can especially made for the particu- 
lar need of your business. 


Heekin Cans are shipped in reinforced, corrugated boxes—light in weight but 


strong and substantial. Heekin Cans are delivered to you with a saving on 
original box cost and freight charges. 


We will be glad to assist you. Give us complete information as to your 
needs and we will send you prices. Write us today. 


THE HEEKIN CAN CO. 


New, 6th and Culvert Streets “." Cincinnati, Ohio 


4 
j 
{ 
4 
} 
| 
1 
| 
q 
i 
) 


THE CANNING TRADE 


cLARKSBURG,WVA. 


MANUFACTURERS OF 


TIN CANS. 
CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


BALTIMORE MD. 
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BLANCHING BEETS. 


YOUR SALES WILL BE BENEFITED 
R BY CANNED FOODS WEEK. 

: Nov. 10th. to 2Oth. 
Canadian Plant SUPPORT IT. 


Certainly, you can blanch 
beets and perfectly. 

The MONITOR model | 
handles beets as will the MONIT- 
OR model H, the latter with 
greater capacity. 

Both machines are made 
especially strong for this work. 

You will save money on 


your beet pack by using a 
MONITOR Blancher. 


Write us. 


SPECIAL AGENTS 
A. K. Robins & Co. Inc., Baito. Md. 
Leavitt & Eddington Co., 
Ogden, Utah 
Anderson-Barngrover Mfg. Co 
San Francisco, Calif. 


P. O. Drawer 25 SILVER CREEK, x ¥. Brown Boggs Ltd., Hamilton, Ont. 
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“THE MODEL SHOP” 


CHICAGO. ILL. DETROIT, MICH. 


HIGHEST GRADE OF WORKMANSHIP LOWEST POSSIBLE PRICES 


PROMPT SERVICE 


CALVERT LITHOGRAPHING Co. 


DESIGNERS AND MANVFACTVRERS 


LABELS, CARTONS AND 
ADVERTISING MATERIAL. 


OMAHA, NEB. 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in its forty- 
ninth year. 

Entered at Postoffice, Baltimore, Md., 
as second-class mail matter. 


TERMS OF SUBSCRIPTION 


One Year - - - - $3.00 
Canada - - - - - $4.00 
Foreign - - - - $5.00 


Extra Copies, when on hand, each, .10 


ADVERTISING Rates — According to 
space and location. 


PUBLISHED EVERY MONDAY 


BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE 
MANAGER AND EDITOR 


107 SouTH FREDERICK STREET 
BALTIMORE, MD. 


Telephone Plaza 2698 


Make all Drafts or Money Orders pay- 
able to THE TRADE COMPANY. 

Address all communications to THE 
CANNING TRADE, Baltimore, Md. 

Packers are invited and requested to 
use the columns of THE CANNING TRADE 
for inquiries and discussions among 
themselves on all matters pertaining to 
their business. 

_ Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 

ARTHUR I. JUDGE, 
EDITOR. 


Vol. 49 


BALTIMORE, AUGUST 23, 1926 


No. 1 


EDITORIALS 


UMAN SIEVES—Every man will feel insulted if 
his mental ability is referred to as a sieve; that 
is, that everything passes right through without 

leaving a trace, or as the better-known axiom has it 
“in one ear and out the other,” and yet this is more 
or less true about all of us. 


The writer was talking this week with one of the 
oldest editors of one of the most prominent and most 
influential farm journals published in this country, 
and who had just made an extensive trip over much 
of the country where his journal is widely and care- 
fully read. He said that following the denuding of the 
forests for lumber, pulpwood, etc., one of the greatest 
problems the farmers had was to keep their lands from 
washing, and so losing each year all the fertilization 
efforts and work towards building up the soil. To 
help these farmers there had been devised a species of 
plants and a system of rotation which would correct 
this trouble and loss, and his paper had widely cir- 
culated this information; had, in fact, been warmly 
congratulated upon its energy in thus trying to help 
the farmers. From his editorial desk he might have 
been lead to believe that practically every farmer so 
affected had adopted these remedial measures, because 
it meant dollars and cents to each one of them in the 
immediate crops, and in the building up of their farms 
on a more productive basis. In other words, it meant 
a heavy saving in labor, more and better crops, and 
naturally more income from the work. 


What was his surprise on this trip—and he paid 
particular attention to this feature—to find that hardly 
any of the farmers seemed to be employing the system. 
In fact it was the very rare exception to find the system 
in practice, although wherever it was used that farm 
showed the results in unmistakable manner. In other 
words, it was only the rare “good” farmer that used 
the advice and was profiting from it, while the others 
slaved upon their washed out and poor-showing lands 
and were poor in fact and in appearance. Had this 
system called for a heavy investment of money one 
might have understood this failure to adopt it; but it 
does not. It is merely the proper arrangement of the 
crops that is a mere difference in the handling of the 


farm, and requires no more labor or money to get the 
results desired. 


Why then do not these farmers follow the advice? 


In our own industry we find the same condition. 
We have heard men say about canners’ conventions 
that the members sit there, listen to the good advice 
given by the speakers, heartily approve of it, and then 
go home and do nothing, completely forgetting the ad- 
vice apparently. 


Or, to make a definite case, one would suppose that 
all canners are interested in getting a price for their 
goods that will show them a profit. But if we may 
judge by actions this is not always true. 


A canner complained to us this week that when 
he called upon a buyer and offered fancy peas in No. 1 
cans at $1.15, that buyer told him that he had bought 
some of the same quality and size can at 85c, and that 
he was so well pleased with the quality that he was 
using them for his own label and passing them out at 
$1.30, in place of peas he used to buy from another 
state. Upon being pressed the buyer admitted that his 
profit—between 85c and $1.30—was heavy, and added, 
“why pay more when you don’t have to,” and then 
admitted that he would have paid the 85c canner as 
much as $1.15 for the peas if that canner had de- 
manded it. 


That is water that has gone over the dam, the 
transaction is completed; although all pea canners must 
know that peas in No. 1 cans are scarce and well 
cleaned up. 


Now what about tomatoes and corn? Elsewhere 
in this issue you will see that they are trying to break 
the tomato market—as they always try each year, and 
always succeed—down to 7214c for standard 2s. In 
face of everything that can be known about the tomato 
crop and prospective pack, there is no earthly reason 
for such a price. They are worth 85c to 90c, as they 
look today, and when the whole story is completed 
they will possibly be that or more. And the buyers 
will pay that price for them without complaint if the 
canners ask it, for all the jobber wants to know is 
that the prices are steady and will hold, and they will 
pay them. It is not the jobbers that cut the prices; 
it is the canners and their brokers; or possibly we 
should put that around the other way, and say the 
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brokers and the canners are the ones who cut the prices. 

At least every reader of this journal has been con- 
stantly well informed upon the progress of the tomato 
crop, as of all other canners’ crops, and where we 
have had comments they have usually been that we are 
too optimistic as to the size of the packs, which is 
equivalent to saying that our ideas of prices are too 
low rather than too high. And yet there will be can- 
ner readers of this journal who will meet that price 
of 721%c! 

Why will the canners do it? 

For the one simple reason that when they hear 
that some other canner has sold at the price they forget 
all that they have been told, all that they know, all 
that they believe about the value of the goods, and 
grab for the order. They stop thinking and let the 
other man think for them. If anything, that is worse 
than being a sieve. 

In the nearly half century that The Canning Trade 
has served this one industry it has never been our aim 
nor desire to flatter the canners by painting an ever- 
rosy picture of hopefulness. We are in position to 
view the whole country from many more angles than 
others have, and without the bias of monetary interest 
—and, remember, we have the ear of the industry for 
many things more than appear in our columns, and we 
give you our opinion honestly as we see it in the hope 
of helping you. But that is as far as we can go; we 
cannot “make” you make money if you do not want to. 
We can do only what the farm journal above referred 
to does—give you the best information obtainable. As 
much as we would like to, we can’t make you use it, 
though we will admit that we do not feel flattered 
when we see canners follow some other advice than 
that they ought to know is biased. 


CORRECTION—You will note by the heading, 
A according to the Volume and Number this issue 

ought to carry us into our fiftieth year. And 
please note that there are 52 issues to our volume 
each year. In other words, this issue should bear the 
legend “Volume 50, No. 1.” But there is a mistake in 
this, because The Canning Trade was not begun until 
1878, and will not have completed its fiftieth year 
until this week one year from now—August, 1927. 
The mix-up in these figures, for that is all it amounts 
to, came about 1900, and now it is necessary to correct 
it, and so we are allowing the 49 to remain, so that 
we may start our new half century correctly. 

We are sorry for the trouble we are putting the 
many readers to who keep bound volumes of the paper, 
and hope they will forgive us, because they must see 
the necessity of this correction. 


RECEIVERSHIP TO END 


HE operation of the Sears & Nichols Canning 
Company under a receivership is to end and the 
properties be sold to satisfy the claims of cred- 

itors, bondholders and all others to whom the concern 
is beholden, it was announced Thursday, July 29th, 
after a hearing before Judge Benson W. Hough in dis- 
trict court, Colurnbus, Ohio Wednesday, on the fore- 
closure proceedings brought against the company and 
others by The Ohio Savings Bank and Trust Company 
and Frank P. Kennison, as trustee. 

During the hearing of answers and cross-petitions 
in the case the question of classification of various 
kinds of property as real and chattels was raised. 
The court has gone into that matter very thoroughly, 
defined the law and set aside certain chattels that 
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shall not be regarded as coming within the affecting 
limitations of the mortgages held against the property. 

No time has been set for the cessation of either 
the receivership or for the sale of the properties, or as 
to how the same shall be sold—that is, as individual 
plants, all plants as a whole or certain plants grouped 
geographically as a parcel. 

The style of the case is: The Ohio Savings Bank 
and Trust Company and Frank P. Kennison, as trustee, 
The Sears and Nichols Canning Com- 
pany; The Ohio Savings Bank and Trust Company and 
Charles E. Coffin and Frank P. Kennison, as trustees 
under a mortgage dated April 1, 1921, executed April 
28, 1921, by the Guardian Savings & Trust Company; 
The Fletcher American National Bank, Franklin Bank, 
The Cleveland Storage Company; Whittaker-Glessner 
Company ; The Heekin Can Company; the Canal Win- 
chester bank; Walter J. Sears, Clarence H. Sears, John 
Curlett and Elbert C. Morton, Charles E. Blanchard, 
Robert D. Touvelle and Elbert S. Morton, partners 
under the firm name of Morton Irvine and Blanchard, 
defendants. 


PRESIDENT SUMMERS CORRECTS 
PENNSYLVANIA CROP REPORT 


New Fretdom, Pa., Aug. 9th, 1926. 


Journal of Commerce, 


New York City. 
Gentlemen: 


My attention is called to a notice in your issue of 
August 5th headed “Pennsylvania Bean Crop Short.” 
At the end of this notice you state “As soon as the 
bean crop is out of the way the canneries will begin to 
can tomatoes, of which the crop is expected to be an 
unusually large one this year.” 

This notice is a complete surprise to me, and also 
to other Pennsylvania canners with whom I have 
talked. 

A number of Pennsylvania canners will not operate 
at all this year, and they have no tomato acreage. One 
of the biggest canners who will not operate packed 
50,000 cases tomatoes last year. This year he will not 
pack a single can. : 

To the best of my knowledge every canner who 
will pack has reduced his acreage as compared with last 
year. Our own acreage is reduced 37 per cent. 

As nearly as a number of Pennsylvania canners 
can estimate, the tomato acreage in Cork and Adams 
counties, Pa., is at least 35 per cent less than last year. 
Some of our patches look fairly good, but the growers 
report and inspection confirms the fact that many of 
the early blossoms were beaten off by storms, and that 
the green tomatoes on the plants are few. I will be 
suhprised if York and Adams counties, Pa., pack as 
much as 75 per cent of the quantity of tomatoes packed 
last year. I am inclined to believe that 60 to 65 per 
cent will prove to be nearer correct when pack is com- 
pleted. 

I do not know where you secured your information 
on which you base your statement, but I am of the opin- 
ion that the information you have published—which 
you undoubtedly thought was correct—is unfair to both 
the buyers who depend on the Journal of Commerce and 
to the canners, and I respectfully suggest another no- 
- that sets forth the facts as I have stated them 
above. 


PENNSYLVANIA CANNERS ASSOCIATION. 
Chas. G. Summers, Jr., President. 
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The Indiana Pulper 


This machine is considered the standard by which 
pulping equipment is gauged, and the masters of 
the packing industry are correct in their conclus- 
ion. This being a fact, acts as a silent salesman 
in placing the Indiana Pulper in plants where ef- 
ficiency, economy and sanitation are prime factors, 
and pulping equipment is required. 


Indiana Kern Finishers 
Kook-More Koils 
Indiana No. 10 Fillers 


Inspection \ 
Grading TABLES 
Sorting 


Copper Steam Jacketed Kettles 
Indiana Chili Sauce Machines 
Enameled Pails and Pans 
Enameled Lined Pipe 

Tomato Washers 

Steel Stools 

Wood & Steel Tanks 

Pulp & Catup Pumps 

Fire Pots 

Steam Crosses 


Indianapolis, Indiana, U. S. A. 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 


S. O. Randall’s Son 
Baltimore, Md. 


Coast Representatives 


Easteon Representative 


=) =) =) 


=) —) 


+ 


THE CANNING TRADE 


AITH can move mountains. 
This is not a preachment. 
When we speak of faith, 
we mean belief in one’s 
self—belief in the other fel- 
low—in our job, our busi- 


ness, our industry. 


Thirty years ago when the canning industry was 
young, Anderson-Barngrover had faith in it. 
They grew as the industry grew—and A-B mac- 
hinery has served ina large way to make poss- 
ible much of the great progress that has been made. 


A-B’s Faith in the industry has never faltered. 
They have been constantly at the task of making 
better machines for a third of a century—in order 
that the industry might produce the best possible 
canned foods. And A-B’s persistent growth dur- 
ing this period is a fitting testimonial to the high 
regard in which they are held by the world’s 
second greatest industry. 


A-B looks forward with confident eyes to the future 
of the canning industry. 


A-B COOKERS GUARANTEE UNIFORM 
PRODUCTS AND QUALITY. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 


Third & Dillon Sts., Baltimore, Md. 
844 Rush Street, Chicago, IIl. 
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CROP REPORTS 


Condition of Canners’ crops as reported direct by Canners 
You need this kind of information, and appreciate its value. 
Contribute your share and keep this column up to the min- 
ute. We urge your co-operation and invite your commu- 
uication. 


TOMATOES 


Hindsville, Ark., Aug. 11—Only 50 per cent of normal 
acreage. Crop is greatly damaged by hot, dry weather. Unless 
we have rain and cooler weather in a few days crops will be 
reduced 70 per cent. Already reduced 35 per cent. 


Isleton, Calif., Aug. 12.—Our acreage in the Sacramento 
Delta district is showing a 98 per cent stand at present time. 
Acreage in this section about 10 per cent less than last year, 
but crop promises to be two weeks earlier. First blossoms 
dropped last year while this year crop is developing. 


Albany, Ind., Aug. 17.—Acreage 50 per cent. In last few 
days have had several very heavy rains. Fields look good, but 
do not seem to have the fruit. Do not look for over 75 per cent 
yield if frost holds off till October 10th. 


Greencastle, Ind., Aug. 13.—This section showed signs of a 
very good prospect until about a week ago. Since then they 
have suffered from excessive rainfall. Two days ago we had 
a storm and four inches of water fell in that many hours. It 
will not take many of these rains to not only cut the quantity 
but seriously damage the quality. 


Martinsville, Ind., Aug. 16.—Plants appear very good but 
close inspection shows a spotty condition. Heavy rains all over 
the State Saturday the 14th. Louisville and Evansville reported 
1% to 2 inches rain. A week ago Saturday heavy rains and 
wind upset and flooded many fields in Morgan, Johnson, Marion, 
Hancock, and Henry counties, all high producing territory. 
Weather Bureau predicts rain all next week. Rotting badly 
and some septoria is reported. The first pickings will be poor 
quality on account of rot and water cracks. 


Elwood, Ind., Aug. 16.—Mostly planted a little late. Little 
or no blooming now. Much damage done by heavy winds, hail, 
and rain. Tomatoes rotting badly and weather conditions very 
unfavorable now. 


Newcastle, Ind., Aug. 16.—For the past two weeks To- 
matoes have suffered from wind, hail, and heavy flood rains. 
There are no blooms now and very few Tomatoes on the vines. 
Shall be satisfied with a three ton average per acre. 


Hobbs, Md.,- Aug. 17.—Acreage 60 per cent less than 1925. 
Will begin packing about the 27th. Prospect fair to good. 


Perryman, Md., Aug. 14.—Crop has not progressed as well 
as corn crop, and the vines have not that thrifty heavy look 
as they should do. Tomatoes on the vines are very small as yet 
and likely they will ripen up small as all late set tomatoes do. 
Some few factories will open on Tomatoes in small way the 
latter part of this week. They all ought to be running with 
some frequency by the 28th. Will be a short crop this time. 


Trappe, Md., Aug. 16.—Have about 75 per cent of an acreage 
under contract and they are looking abot as good as gen- 
erally and don’t think they will be much later than last year. 


We believe there is as large an acreage uncontracted here as 
there was last year. 


Newtonia, Mo., Aug. 2.—Acreage 50 per cent of normal. 
Prospective yield 75 per cent of normal. Crop is three weeks 
late. Don’t think there can possibly be over 40 per cent of a 
normal yield. 


Woodstown, N. J., Aug. 14.—Acreage 80 per cent. Pros- 
pective yield 90 per cent. 


Holley, N. Y., Aug. 16.—Acreage same as last year with us. 
Now looking good but it is hard to tell what the yield will be 
at this time. If the fall is late will probably get a good yield. 


Jewett, Ghio, Aug. 14.—Very poor on account of excessive 
dry weather. Not more than half crop. 


_ Union City, Tenn., Aug. 16.—Last year we had 306 acres, 
this year we only have 124 acres. Early in the season it was 
too dry, now we are having too much rain and Tomatoes are 
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rotting in the fields before they get ripe. Condition with nor- 
mal crops about 25 per cent. 


White Bluff, Tenn., Aug. 16.—Acreage contracted 50 per 
cent. Pack just started. Cold, dry weather delayed crop and 
now it is too wet. Fear fruit will rot. Prospects are about 
80 per cent yield. 

Goodes, Va., Aug. 16.—Have 10 acres, usually have 60. 
Very late getting them planted and not many Tomatoes on 
vines. Will not have any ripe before September. 


Thaxton, Va., Aug. 11—About normal. Acreage about 40 
per cent less than 1925. 


CORN 


Forest City, Iowa, Aug. 14.—Acreage is about 65 per cent 
as compared with normal years. Crop outlook about 75 per cent. 

Mt. Pleasant, Iowa, Aug. 16.—Acreage this year is about 
75 per cent as compared with normal years. Heavy rains during 
the middle of June damaged the Corn, and we replanted 150 
acres, some of which was replanted the first week in July, 
and will require no frost till October if it matures for canning. 
The yield is about 75 per cent of the normal, and the season 
is about two weeks behind time this year. 


Hope, Me., Aug. 12.—About half usual acreage. Rather 
dry but doing well. 


Hobbs, Md., Aug. 17.—Acreage reduced 25 per cent. Pros- 
pects fair only. 

Perryman, Md., Aug. 14.—Having a nice rainstorm, the 
first one of any consequence since July 4th. Corn, both Sweet 
and the staple variety, has suffered immensely in this locality. 
Factories here started upon the 10th; apparently the Corn 
looked like a bumper crop was in prospect, but when the ears 
arrived at the various factories a great disappointment was in 
store. A 50 per cent decrease in production per acre from the 
yield a year ago is a fact. Corn that will not mature ten days 
or more from now will undoubtedly make a better turn out. 
Should predict from the present conditions that the pack in 
this section will be about 75 per cent of normal. 

Trappe, Md., Aug. 16.—Looking real good and a good acre- 
age is planted around here. 

Canastota, N. Y., Aug. 17.—The only crop which was very 


late in starting, but is growing very fast now. Have only 50 
per cent of usual acreage. 


New Hartford, N. Y., Aug. 17.—Late but quite promising. 
Germination was good and a wonderful growth made since 
July 1st. Now looks like 75 per cent or better if frost does not 
come in September. 

Victor, N. Y., Aug. 16.—Hot weather during the last two 
weeks has improved prospects. There is little likelihood, how- 
ever, of a normal yield, and with the 40 per cent reduction in 
our acreage, we will not pack to exceed 50 per cent of last year’s 
production. 


Lebanon, Ohio, Aug. 16.—Acreage 80 per cent. Yield 80 
per cent. 


South Lebanon, Ohio, Aug. 16.—Have about the same acre- 
age as usual. Everything indicates a satisfactory yield and 
possibly better than an average tonnage. Plant was opened 
today packing an excellent grade of Standard Corn. 


Spring Valley, Ohio, Aug. 15.—Conditions good. Went in 
ground in good shape. 100 per cent stand. Cool weather held 
first planting back and dry hot weather hurt some, but excessive 
rain and hot weather the last three weeks has brought it out 
but will be about two weeks late. Will not start until Sep- 
tember 1st. Acreage was cut 150 acres. Eighty per cent of 
yield compared with normal, if frost does not catch it. 

Cedar Grove, Wis., Aug. 17.—Has a healthy color and 
stand. Season from two to three weeks late and will need 
six weeks of good weather, without frost, to get 75 per cent 
crop compared with last year. 


Columbus, Wis., Aug. 16.—Acreage 25 per cent less than 
last year. Yield will be short unless frost comes very late. 
Will have none ready to can before September ist. 


Elkhorn, Wis., Aug. 16.—Prospects fair. Acreage small. 
PEAS 


Columbus, Wis., Aug. 16.—Acreage was 15 per cent less 
than last year and about 20 per cent less than normal. Yield 


was practically normal. Quality fine with small percentage of 
large Peas. 


Elkhorn, Wis., Aug. 16.—Finished canning July 28th. Acre- 
age 1925, 840 acres—1926, 610 acres; 1926 yield, Alaskas, 73 
cases; Sweets, 54 cases. Quality very fine. 
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SOUTHERN SERVICE 


STANDS THE STRAIN 
BETTER THAN EVER 


OER new factory in the GIBBS INDUSTRIAL CENTER enables 


us to give our customers the best Can Service in our sales territory. 


é 


Our huge manufacturing facilities, enormous storage space and shipping 
conveniences, that are unequalled, provide many SOUTHERN CAN 
users with overnight service. 

Cars are delivered to the main lines of the B. & O. and Pennsylvania 
Railroads and are then routed direct to their destinations without losing 
valuable time in Baltimore freight yards. 

SOUTHERN SERVICE has always stood any strain to which it has 
been subjected. 


SOUTHERN CAN COMPANY 


; GIBBS INDUSTRIAL BUILDING 
i 3500 East Biddle Street, BALTIMORE, MARYLAND 


MANUFACTURERS OF 
Green Pea Viners 


Green Pea Feeders 
Green Bean Snippers 
Green Bean Greders 
Green Bean Cleaners 
Can Markers 
Lift Trucks 
Conveyors 
Special Machinery Built to Order 


SPECIAL AGENTS: 
A. K. ROBINS & COMPANY, INC. 
Baltimore, Md. 
LEAVITT & EDDINGTON CO. 
Ogden, Utah 
BROWN BOGGS FOUNDRY & MCH. CO. Ltd. 
Hamilton, Ontario 


UNIT BEAN GRADER 


CHISHOLM-RYDER CoO., INC. 
NIAGARA FALLS, N. Y. 


SUCCESSOR TO 
CHISHOLM SCOTT CO. S. M. RYDER & SON 
Columbus, Ohio & Niagara Falls, N. Y. : Niagara Falls, N. Y. 
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FRUIT 


Campbell, Calif.. Aug. 12.—Prunes: Estimates placed the 
crop better than last year. The large sizes will largely prevail. 

Apricots: Crop went mostly to the canners. The larger 
sizes brought the uniform price of $75 per ton. Crop was only 
normal. Canners report that their pack is closely sold up. 


Peaches (Clings): The largest yet known in this State. 
The prices were one-third higher than last year. Growers have 
disposed to canners to the last ton. Canners are closely sold 
up, prices being about 10c per dozen higher than last year. 


Hope, Me., Aug. 12.—Blueberries: Short crop. Pack late 
and berries blighted early in the season. Berries small. 
Apples: Very small crop in this section. 


Ledgwick, Me., Aug. 9.—Blueberries: Increase in acreage, 
but the crop we estimate will be only about 75 per cent of nor- 
mal. This condition is apparently due to late, cold spring and 
lack of rain when berries blossomed. 


West Buxton, Me., Aug. 17.—Blueberries: Total failure 
this year. 


Victor, N. Y., Aug. 16.—Cherries: Three-fourths through 
our pack on Sour Cherries. Pack will not exceed 70 per cent 
of last year. 

Raspberries: Three-fourths through pack. Pack on blacks 
will be less than 25 per cent and Columbians will be 50 per cent. 


Westfield, N. Y., Aug. 16.—Cherries: About 25 per cent 
of normal crop for Sour Cherries of the Montmorenci variety. 

Columbian Raspberries: Fair crop. About 70 per cent of 
normal. 

Black Raspberries: About 50 per cent of normal crop. 


ASPARAGUS 
_Campbell, Calif., Aug. 12.—Sold readily. 
SPINACH 
Campbell, Calif., Aug. 12.—Sold readily. 
BEANS 


Hope, Me., Aug. 12.—String: Good year. 
quality. About half of usual acreage planted. 


New Hartford, N. Y., Aug. 17.—Refugee and Wax Beans: 
Now ready to pick. Two weeks late. Will be a light crop. 

Victor, N. Y., Aug. 16.—Crop looks fairly good but not 
equal to last year’s. Have increased our acreage on Wax about 
25 per cent and expect to pack about as many cases as we did 
last year with a smaller acreage. 

Westfield, N. Y., Aug. 16.—Wax: Very poor yield. About 
20 per cent of normal crop. 

Green: Poor yield account excessive rains. Quality will 
not be very good if it keeps on raining. About 50 per cent of 
normal crop. 


White Bluff, Tenn., Aug. 16.—Stringless: Yield very poor. 
About 30 per cent. 


Crop of good 


CABBAGE 


Jewett, Ohio, Aug. 14.—Very poor on account of excessive 
dry weather. 


SWEET POTATOES 
Parksley, Va., Aug. 14.—Suffering from a prolonged drouth. 
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CANNING NEWS AND NOTES 


What’s doing in all parts of the Country. New firms, 
changes etc. 


Emmitsburg, Md.—-Mr. Staub is organizing the Emmitsburg 
Canning Company to can corn and tomatoes. 


Providence Forge, Va.—A new tomato cannery, to be known 
as the Peninsula Canning Company, will be operated this year 
by V. B. Perry. 


Bardwell, Ky.—The Bardwell branch of the Cowles Canning 
Company is busily engaged in the tomato pack. 

Tellico Plains, Tenn.—Stokley Bros. Co. at Tellico Plains 
bas just completed its kraut pack, and will start immediately on 
the corn pack. 


McMinnville, Tenn.—The Warren County Canning Company 
is running full blast canning tomatoes. The factory buildings 
were remodeled and equipped with new machinery in prepara- 
tion for this crop. 


Shirley, Ind.—The Shirley Canning Company are remodel- 
ing their plant. 

Princeton, Ind.—The Princeton plant of the H. J. Heinz Co. 
‘s now in full operation. The dry weather in some parts of the 
fields has greatly damaged the crop, but recent rains have helped 
materially. 

Whiteland, Ind—The Fame Canning Company is getting 
away at a good start on tomatoes at their factory. Although the 
acreage was cut considerably this year, indications are that the 
crop will be almost as heavy as last. 

Lapel, Ind.—The Lapel Canning Company expects to get 
started on tomatoes by the 23rd of the month. The acreage is 
about 60 per cent of normal, with very good crop prospects. 

Wabash, Ind.—Everything has been put in readiness both , 
at the factory and farms of the Wabash Canning Company for 
the corn pack, which will probably be under way next week. 

Shelbyville, Ind.—Most of the corn canners in Shelby county 
started operations last week. Both the quality and yield of the 
corn is excellent. 

Marion, Ind.—The plant here of the F. A. Snider Preserve 
Company made a very successful experimental run on lima beans, 
and from all indications will pack that article next year. Toma- 
toes and corn are now getting all attention at this plant. 

Improvements, alterations and additions made at the Fair- 
mount plant are just about completed. Reports are favorable 
on all crops. 

Knightstown, Ind.—The Central Indiana Cannery will be 
ready to start canning tomatoes by August 20. Indications are 
favorable for a good pack. 

Shelbyville, Ind—Two Shelbyville business men, A. J. 
Thurston and Herbert M. Neal, have purchased an interest in 
the Milroy Canning Company from Harvey Snider, of Fountain- 
town. Their holdings amount to about one-fourth the interest 
in the business. 

Chrisman, I1].—The H. M. Crites & Co. plant here began 
operations on the corn pack Monday, August 9th. A good pack 
is expected. 

Bardwell, Ill—The Cowles Canning Company started can- 
ning tomatoes last week. Tomatoes are coming in in steady 
quantities, and the plant is expected to be busy for several 
weeks. The late bean crop will follow tomatoes. 


MORRAL 


PATENTED 


BROWN, BOGGS FDRY & MCH. CO 


BROTHERS 
MORRAL, OHIO 
Manufacturers of 


THE MORRAL CORN HUSKER 
Either single or double 
THE MORRAL CORN CUTTER 
Either single or double cut 
THE MORRAL LABELING MACHINE 


and other machinery 


It will pay you to write at once for our prices 
and further porticulars. 


MORRAL BROTHERS, Morral, Ohio 


.. Ltd., Hamilton, Ontario, Sole Agents for Canada 


PATENTED A 
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“YOURGLASS LINED TRUCK 
TANK PAID FOR ITSELF 
ON THE FIRST PACK” 


[Used for Hauling Tomato Pulp] 
—E. A. RANSING SONS, Lancaster, Pa. 


@ By immediately converting the tomatoes into 
pulp it is possible to prevent spoilage where 
weather conditions are adverse. 


@ This method of handling will save you money. 
Send for General: Canning Catalog. 


Pfaudler 9%0-Gallon Glass Lined Tomato 
Pulp Transportation Tank Which Hauls 
Tomato Pulp from the Pulping Stations to 
the Main Plant at Lancaster.—E. A. RAN- 
SING SONS, Lancaster, Pa. 


THE PFAUDLER CO., Canning Division, ROCHESTER, N. Y. 


SSS 


THE TOWNSEND STRING BEAN CUTTER 


**Immediate service on all orders’’ 


When you buy quality, you are investing; 
When you buy cheapness, you are spending. 


We do not make a complete line of 


canning machinery, but we do make ENRY RIES & ONS C° 
the best String Bean Cutters and Fillers 
on the market; if you do not believe it 6 & 8 WEST B LOMBARD ST. 
ask us. 
BALTIMORE, MD. 
Burton, Cook & Co. STEAM AND MILL SUPPLIES PIPE FITTERS—BOILER MAKERS 


[of 


‘i Rome, N. Y. MACHINISTS 
with a 
(Successors to Z. P. Townsend, the original patentee) HEATING, VENTILA PLAZA 6498-6499 


LANDRETH’S SEEDS 


When you think of Seeds, think of Landreth, either for spot or 
future. We are the oldest Seed House in America, this being our 
142nd year. If we had not given good seeds, good attention to 
business, and tair prices, we could not have existed so long. 
Write us for prices on any variety, in any quantity, at any time. 


D. LANDRETH. SEED COMPANY 


Established 1784 BRISTOL, PA. 
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FEDERAL WAREHOUSES GRANT STORAGE TO 
CANNING INDUSTRY 


EDERAL warehousing has been extended to 
F canned foods, the Department of Agriculture an- 
nounced August 18. 


This action was taken at the request of canners’ 
associations after an investigation of the possibilities 
and difficulties of storage of canned foods under the 


United States Warehouse Act. ais 


The full text of the department’s announcement 
follows: 


The storage of canned food under the United 
States Warehouse Act is authorized under regulations 
which have just been promulgated by the Secretary of 
Agriculture. Under these regulations canned foods are 
defined to mean “fruits and vegetables sterilized by 
heat and packed in hermetically sealed containers.” 


The placing of canned foods on the eligible list for 
storage by warehousemen licensed by the Secretary of 
Agriculture is in answer to demands from canners, 


growers, and growers and canners associations in vari- 
ous States. 


The pea canners and growers of Wisconsin re- 
quested such action almost two years ago, the Depart- 
ment says. Canners and various growers associations 
in California and Oregon made similar requests a year 
ago. Last winter the Tri-State Canners Association, 
which is composed of canners in Delaware, New Jersey 
and Maryland, at its annual meeting petitioned the Sec- 
retary of Agriculture to promulgate rules to store their 
products under the Federal law. 


The National Canners Association at its annual 
meeting in January made a similar recommendation. 
Some time ago growers of various fruits in New York, 
Michigan, Washington and Wisconsin expressed a de- 
sire to have canned fruits made storable under the law. 


In making these requests to the department it has 
been repeatedly represented that the federally licensed 
warehouse receipt will make it possible to finance not 
only more generally but to greater advantage. Proper 
financing, it is felt, will relieve growers’ associations 
and canners whose present financing ability is some- 
what limited from being forced to dump their packs on 


the market at a time when the market is already 
loaded. 


The regulations are so worded as to improve ware- 
housing and canning methods and to safegtiard the in- 
terests of persons accepting the warehouse receipts as 
collateral for loan purposes. Under the regulations it 
will be necessary for many canners to improve their 


pack and establish more definite standards and grades 
and live up to them. 


Careless and indifferent methods and lack of ob- 
servation of grades will not be tolerated, says the de- 
partment. All products must be inspected by federally 
licensed graders before they enter storage, and if they 


do not meet the regulations the warehouseman is pro- 
hibited from accepting them. 


The regulations are not arbitrary, but an honest 
attempt is made to improve conditions and to help place 
the canning industry on a sound basis. 
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STARE PUTS IT UP TO THE BUYERS 


OR many years buyers, brokers and the officials 
Fk of the Canners Associations have been preaching 
quality. For the first time in the ihstory of the 
industry in Wisconsin, canners have made a su- 
preme effort to pack quality this year. They have 
succeeded, perhaps too well. 


At any rate, we have the best pack, on the whole, 


_the State has ever produced. What is the canner 


going to do with it? Is he going to have the co- 
operation of the trade? Are they going to pay him 
a fair price for what they have been demanding for 
years, or are they going to force him to sell Fancy 
and Extra Standard peas at sub-standard prices? 

The demand at the moment is for Standard and 
off-grade peas only. The trade is offering mighty little 
encouragement to canners to pack quality, and unless 
the canner is able to sell his quality pack of 1926 at a 
fair price—not a big price—you need never expect 
Wisconsin canners to again sacrifice their acreage and 
incrcese their factory costs, as they have this year, 
to pacl: something they can’t sell. 

We have been telling you in these letters for sev- 
eral weeks that Standard No. 4 and No. 5 Alaskas 
are scarce. This is ne dream. They are mighty 
scarce. Standard Sweets are even harder to find. We 
know of any number of canner: who did not pack 
a case—some of them did not pack any Extra Stand- 
ards; nothing but Fancies. 

Standard No. 5 and No. 6 Sweet Peas can still be 
bought today in limited quantities at 95c. They will 
be easy sellers at $1.10 before the end of the year. 
Standard No. 4 Alaskas are still obtainable at 95c, 
1 No. 5s at 90c. They too will cost you more money 
ater. 

You can practically write your own ticket on any- 
thing in Fancy or Extra Standard peas. 


FRANK T. STARE, INC. 
Wausau, August 14, 1926. 


THE SEASON IS LATE. 


NDER date of July 22, 1926, the American Consul 
l at Kingston, Canada, Felix S. S. Johnson, has 

made a report on the canning industry in that 
district. Canning is one of the important industries, 
employing a large number of persons and working from 
the first of June until November. 

Canners are facing a very late canning season, 
being two or three weeks behind the usual schedule. 
In other years the canning of peas is quite well under 
way by this date, but owing to the late season the pea 
crop has not progressed as rapidly as it should. The 
present reports, generally speaking, indicate a fair crop 
of peas, provided good weather conditions continue. 

Tomatoes, in certain sections of this district, have 
also suffered by the late season, some growers report- 
ing a heavy loss. 

The pack of strawberries will be fair, it is esti- 
mated, although canners are paying a higher price for 
the berries than they did last year. 

Nothing can be said definitely as to the size of the 
canning packs of fruits and vegetables, as much de- 
pends upon the length of the packing season. The 


movement in canned fruits and vegetables during the 
past few weeks has been exceptionally good. There is 
little fruit left in the hands of packers. There appears 
to be a fairly large stock of tomatoes, but consumption 
has been particularly heavy during June. 
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PEA GRADERS 


| | Sinclair-Scott Company 


Baltimore, Maryland. 


Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


Not A Pea On The Floor When Operating , 
The Hansen Sanitary Conveyor Boot 


No pan necessary to catch spilled or crushed peas. The 
special patented features of the Hansen Boot make it 
possible to handle peas at an enormous capacity without 
cutting or spilling any peas whatever. 


Peas cost money! Why run them into the sewer when 
they can be put into the can? 


Ask any canner who has ever used the Hansen Conveyor Boot. 
Write us for a list of users in your community. 


Place your order now and take advantage of pre-season discounts. 


MANUFACTURERS OF THE FOLLOWING 
HANSEN MASTER-BUILT MACHINERY 


Sanitary Can Washer Fruit and Vegetable Filler Hansen Canning Machinery Corp. 


Corn Cooker Filler. Gallon Pea Filler Cc d b am U S A 
Pea and Bean Filler Automatic Kraut Machine 
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WHY DO THEY DO THIS? 


ERE is an extract from a circular just sent to a 
big list of jobbers, we presume, if not to the en- 
tire list. Why will the brokers try to break the 

tomato market every year just as the canners begin 
operations? There is no reason to quote the market 
10c below its real figure. The jobbers do not like this 
slaughtering of prices, and as can be imagined tomato 
canners rage and curse about such tactics. The brokers 
want the friendship of the canners—and yet will try 
to wreck the whole canned tomato market by such tac- 
tics as this, and then wonder why there is an effort 
made to eliminate the broker. For the few cents they 
may make the brokers could better afford to keep far 
away from such tricks, and try to hold up the canners’ 
market. 


This firm will answer that they have sold goods at 
the prices. Possibly so, but they know they are fishing 
for the few small canners who must have money as 
soon as they start to pack, but there are very few such 
canners operating this season, and such forced sales 
cannot justly be considered the market. 


The circular was inclosed with their price list, 


under date of August 14th, and the part referring to 
tomatoes says: 


PRICE SALES COMPANY 
4 East Redwood Street, Baltimore, Md. 
If you care to make us a bid on new pack to- 


matoes at the following sisi we will try to exe- 
cute your order: 


August 23, 1926 


No. 1s, 4714¢; No. 2s, 7214c; No. 3s, $1.1214 
In straight car lots only, for immediate shipment, 
less 114 per cent 10 days. 


August 14th, 1926. 
The tomato pack of 1926 will be light everywhere, 
and prices will be higher, rather than lower than to- 
day’s market. Here is the way a Missouri brokerage 
house talks of tomatoes almost on the same day: 

“It is quite uncertain as to what we can do in 
the way of confirming orders on future tomatoes at 
this time. We quote below, nominal prices, subject 
to confirmation: 

No. 1 standard 10 oz. H. P. tomatoes, 4 dozen 
to case, dozen. 

No. 1 tall, 15 oz. H. P. tomatoes, 4 dozen to 

case, 70c dozen. 

No. 2 special, 17 oz. H. P. tomatoes, 3 dozen 
to case, 75¢c to dozen. 

No. 2 standard H. P. tomatoes, 2 dozen to case, 
8214¢ to 85c. dozen. 

No. 214 standard H. P. tomatoes, 2 dozen to 
case, $1.1214 to $1.15 dozen. 

No. 3 standard H. P. tomatoes, 2 dozen to case, 
$1.25 dozen. 

No. 10 standard H. P. tomatoes (very few), 

14 dozen to case, $4.00 to $4.25 dozen. 
F. O. B. shipping points wherever we can find can- 
ners who feel safe in taking the business. We may 
not find it possible to confirm except at the top 
‘prices quoted. 

Spot Tomatoes—There is a very limited num- 
ber of cars of spot tomatoes remaining in canners’ 
hands unsold in our district. These are all 1925 


CLOSED RETORT 


PICKING TABLE 


MACHINERY for 


PEA BLANCHER 


CHAPMAN 


Berlin-Chapman Company 


Tri-States Salesman:—H. R. Harding, 2827 Winchester St., Baltimore, Md. 


CORN SHAKER 


COMPLET 
ALL CANN 
Berlin, Wis. 
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AS AN EXAMPLE 


Thirty-four New Ermold Labelers 
Are Being Employed to Label Every Size of 


HELLMANN’S 
“BLUE RIBBON MAYONNAISE” 


In the Six Plants of This Company 
BECAUSE 
They Represent A Minimum COST For The Maxi- 


mum Efficiency Received. 


An ERMOLD Is Today The Most Profitable Investment 
Both As A Labor Saver And For Low Operating Cost. 


EDWARD ERMOLD COMPANY 


World’s Largest Manufacturers of QUALITY Labeling Machines 
Hudson, Gansevoort and Thirteenth Sts. NEW YORK, N. Y. 


Canadian Agents—Freyseng Cork Co., Ltd. Toronto and Montreal France, Belgium and Italy—R. J. Lecomte, 11 Place des Vosges, Paris 
Argentine —Felix Rimpler & Cia, Entre Rois 39-49, M:ndoza G y, D k and Sweden—Anton Peterson & Henius. Copenhagen 
Brazil —Sander & Deutschmann, RuajGeneral Camara, 201-Sub, Rio de Janeiro Australia—Geo. H. Dowsing,4Sydney 
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pack, and due to the unusual bad crop season last 
year every lot will show some irregularity in 
color.” 

It is time tomato canners stood up for their rights, 
and did something to protect their pocketbooks against 
such assaults. 

Of course, no reputable canner will consider such 
prices—and no reputable buyer would expect a quality 
delivery at such prices. 


SIX MONTHS’ REPORTS OF CANNED FOODS 
R. S. Hollingshead 


Canned Foods Specialist, Bureau of Foreign and Do- 
mestic Commerce, U. S. Department of Commerce. 


HE statistics of exports of canned foods for the 
first six months of this year have just become 
available. A study of these figures is of some 

interest at this time. The following tables show the 
export of the different classes, by months, for the pe- 
riod under discussion and a comparison of the total 
exports during corresponding periods of the two years 
preceding, together with a percentage comparison be- 
tween the first half years of 1925 and 1926. 


CANNED FOODS 


Six Months Exports by Months from United States 
In 1,000 Pounds 


Jan. Feb. March April May June Total 
Cond’sed Milk 3,733 3,777 3,642 3,685 2,813 3,472 21,121 
Evap. Milk... 5,962 4,701 7,858 6,261 6,963 17,353 39,097 
Total .... 9,695 8,478 11,500 9,946 9,776 10,825 60,218 
156 348 274 277 172 149 1,875 
i eee 501 575 744 681 688 457 3,646 
Sausage ..... 315 354 339 355 218 371 1,952 
Other Meat... 233 313 at pA 174 146 199 1,837 
Total .... 1,205 1,590 1,629 1,487 1,224 1,176 8,310 
Cherries ..... 138 139 103... *~91 59 165 694 
Peaches ..... 8,463 3,916 2,448 897 396 624 16,745 
5,594 4,283 1,915 831 1,200 521 14,344 
Pineapples ... 2,486 1,765 1,883 988 1,557 1,275 9,904 
Apricots ..... 1,440 1,189 740 252 83 1,210 4,915 
Prunes ...... 268 138 329 212 185 281 1,413 
Others ...... 734 932 581 648 315 858 4,068 
Total .... 19,074 12,362 7,999 3,919 3,795 4,934 52,083 
Preserves, 
Jams, Jel- 
lies, and 
Marmalades. 123 125 130 127 104 142 751 
Asparagus . 471 433 313 618 1,802 2,108 5,746 
Co. 313 356 326 348 160 206 1,709 
932 1,099 990 2,051 1,142 1,822 17,535 
Tomatoes 949 548 298 356 242 231 2,625 
1,876 1,887 1,275 1,107 1,213 1,257 8,095 
LON es 310 349 338 377 324 204 1,901 
Other Vege- 
tables ..... 239 178 188 292 249 202 1,347 
Total 4,590 4,830 3,728 5,149 5,182 5,530 28,958 
Salmon ...... 3,778 4,022 3,592 1,398 742 1,076 14,608 
Sardines ..... 7,305 11,839 15,090 3,977 1,486 687 40,384 
Shellfish ..... 342 313 229 279 178 208 1,549 
Other Fish... 181 . 1388 113 101 57 60 649 


Total ....116,606 16,312 19,024 5,755 2,463 2,031 57,190 
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CANNED FOODS COMPARATIVE EXPORTS FROM 
UNITED STATES 


(In Pounds) % change 
6 mos. 6 mos. 6mos. 725 to’26 
1924 1925 1926 1st6 mos. 
35,900,603 21,172,282 21,121,284 — 0.2 
Evaporated 71,947,660 538,943,783 39,097,263 27.9 
Total canned...... 108,348,263 75,116,065 60,218,547 19.8 
1,488,740 2,400,800 3,645,552 51.7 
eae 1,968,961 2,250,856 1,951,680 — 13.3 
5,201,405 4,316,673 1,837,225 — 69.2 
9,517,208 10,166,122 8,308,969 — 18.3 
883,811 701,449 694,480 — 9.8 
13,197,960 17,925,761 14,348,799 8.1 
Pineapples ... 10,879,210 8,629,316 9,904,335 14.8 
14,613,892 8,770,995 4,914,731 42.9 
8,348,482 3,598,552 4,067,993 13.2 
70,475,846 48,321,525 52,063,132 7.8 
Preserves, Jams, Jellies 
and Marmalades.... 735,481 750,951 2.1 
3,163,121 2,014,153 1,709,084 — 15.1 
3,502,872 2,063,970 2,625,000 32.0 
3,635,258 3,308,908 8,094,563 169.0 
1,382,199 2,398,463 1,901,228 — 20.7 
1,389,643 1,390,358 1,346,910 — 3.8 
25,971,422 19,626,239 14,607,609 — 25.5 
55,452,834 57,190,279 2:2 


As would be expected, the exports for the first half 
of the year are at a lower rate than in the latter half, 
on account of the seasonal nature of most of the prod- 
ucts. The peak movement usually comes in the last 
quarter of the year, and represents the new pack, part 


ANALYSIS 
of 
TOMATO PRODUCTS 


Can you afford to take chances? 
A daily chemical and bacteriological examination 


of your product is an essential measure of safety. 


STRASBURGER & SIEGEL 
‘“‘CHEMISTS TO THE CANNER’ 
15 South Gay Street 
Baltimore, Maryland 


Contract Rates on Request Rapid, Efficient Service. 


Hf —Since 1913— Reference: Equitable Trust Co., Baltimore 
CANNED FOODS BROKERS COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St., Baltimore, Md. 
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Patented 


BLISS MACHINERY 


E. W. BLISS CO., BROOKLYN, N. Y., U.S. A. 


Factories: Brooklyn, N. Y. Hastings, Mich. Salem,O. Cleveland, O. 


Sales Offices: Detroit Cleveland Chicago Pittsburgh Philadelphia 
Cincinnati New Haven Rochester 


Foreign Factories and Offices: London, Eng. Turin, Italy Paris, France 


Standard of the Can Trade 


Bliss High Speed Automatic Body Makers 


When a purchaser specifies ‘‘ equal 
to Bliss Automatic Body Maker” 
he wants the best machine obtain- 
able and the best way to get it is to 
buy the original—a Bliss High 
Speed Automatic Body Maker — 
standard of the can trade. 


It has patented features which 
cannot be copied. We build com- 
plete lines of Automatic Can 
Making Machinery. High Speed 
lines for large production—Semi- 
Automatic lines—Hand and Foot 
operated equipment. 


LISS 


No. 450 


HIGH GRADE 
THERMOMETERS 


For all Canning Purposes. } 


All Makes of Thermometers 
Repaired. 


Accuracy Guaranteed. 


Write For Prices. 


Phila. Thermometer Co. 
915 Filbert Street, 
PHILADELPHIA, PA. 


RENNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the latest improve- 
ments. Strongly and accurately made. 
Has been used for years with perfect 
satisfaction. 


PROCESS 
KETTLE 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2639 Boston Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 
BALTIMORE MD. 
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of which, especially the fruits, are moving for the holi- larly toward the last of the year, was unusually heavy 
day trade. An inspection of Table II indicates, how- and probably resulted in some over-stocking which re- 
ever, that on the whole there is an improvement in con- duced spring purchases. Apricot shipments to England 
ditions over the first six months of 1925. Extending were very much less than in the same period of 1925, 
the comparison back another year, it is to be noted that and in addition, lesser quantities of peaches, pineapples 
only seven articles out of eighteen showed increases and “other fruits” went forward to that country. To 
over 1924, while in 1926 eleven out of twenty-three offset these losses, there was a gain of nearly six mil- 
were larger than in 1925. lion pounds, or about 100 per cent in the shipments of 
A discussion of the products separately will prob- canned pears to the United Kingdom. Canned pine- 
ably give the best summary of conditions. In the case apples, partially on account of the record pack of 1925, 
of milk, there is little change in the exports of the con- are being bought in larger quantities by almost all the 
densed product, although the evaporated milk is great- important countries. 
ly decreased. This is explained by the fact that the Among the vegetables, the greatest advance is 
condensed product goes largely to the tropics and the shown by beans, although considerable increases appear 
Far East, where domestic conditions are practically un- in the cases of tomatoes, beans and asparagus. Corn 
changed, while the evaporated milk has gone to and peas have been less favored, and smaller amounts 
European and other more advanced countries where, moved in export trade, in spite of the record packs of 
since the war, there has been a continual improvement 1925. Smaller purchases of corn by Canada and of peas 
in the domestic supply of milk, both in quality and by Cuba are mainly responsible for these decreases. In 
quantity. In addition, tariff barriers have led to the pounds, it will be noted that the changes are exceed- 
establishment of branches of American factories in ingly small when compared with the quantities being 
countries which have been important customers in the consumed in the United States. As an indication of 
early post-war years. similarity of tastes, it is interesting to note that next 
Canned meats, as a whole, show fairly large to Canada, Australia is the best customer for corn, and 
changes on a percentage basis, but as the total quanti- is the largest purchaser of asparagus. 
ties are small, the figures do not have a great signifi- The situation in the ease of fish is a repetition of 
cance. The greatest reductions have taken place in the conditions existing for several years. Salmon ex- 
shipments to Germany and the United Kingdom, but ports continue to lose ground to sardines in total quan- 
one or two shipments may cause a marked change in 


tity and in the same markets. In addition, American 

the figures. sardines from California are becoming more widely 
Canned Fruits—With the exception of canned and favorably known. Not only have they been found 
prunes, there have been but minor changes in the most acceptable in the Far East, but they are now pene- 
canned fruit exports. The movement in 1925, particu- trating into South America, notably in the Argentine 


GOOD 
“Peas That 
SEED PEA 


STOCK 


* takes exceptionally good seed pea stock to produce the kind of High Quality 

canned foods that keep everyone, down to the consumer, convinced that 
yours is a line worthy of their continued patronage. We have the kind of stock 
that matures evenly in the field, always uniform, and up to a standard that’s far 
above the average. We're always equipped to meet your requirements. 


NICHOLLS, NORTH, BUSE CO., MILWAUKEE, WISCONSIN 
EASTERN SALES AGENTS 


Brotherton-Kirk Seed Co. 


BOZEMAN, MONTANA 
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High Speed Automatic Sanitary Can Closing Machine 


23 


Continuous High Speed Production Without Waste or Spill 
The Max Ams Machine Company 


101 Park Avenue 


New York City 


Branches: Chicago and London 


Pioneer Builders of Sanitary Can Making Machinery 
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Republic, and, what is more surprising, into Europe 
also. Possibilities in the last territory are reduced at 
present by unfavorable tariffs, but there is some hope 
of improvement in that direction. If this can be ac- 
complished, many more people will learn of their vir- 
tues and economy. 

The situation as a whole is decidedly favorable 
and, barring crop failures of great magnitude, there 
is reason to believe that the year 1926 may surpass 
that of 1925. 


CANNED FOODS WEEK PLANS MOVING 
RAPIDLY AHEAD. 


UCCESSFUL merchandising campaigns always 
S have back of them weeks, and often months, of 

careful planning. So it is with Canned Foods 
Week, which will this year be held from November 10 
to 20. For weeks preliminary work has been carried 
on preparatory to the organization of local committees, 
and now the naming of these committees is well under 
way. Committees have already been arranged for in 
about 250 cities and towns. 

Orders placed some weeks ago provide for ample 
display materials to be supplied to the retailers. There 
will be four-color billboard and window posters, big red, 
white and blue muslin banners for trucks, and small 
paper streamers in three colors for window borders and 
other uses. These will be furnished free of cost to the 
retailers. In addition, local committees will be able to 
purchase from private firms pennants, seals, buttons 
and other materials they have specially designed for 
Canned Foods Week. Some idea of the extent of the 
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campaign is indicated by the fact that over 600,000 
posters have been ordered, 100,000 big banners for 
trucks and delivery wagons, and 3,000,000 paper 
streamers. 

The campaign is conducted under the direction of 
a National Committee, on which are representatives of 
the seven participating associations. The local com- 
mittees are selected by the jobbers and brokers through 
their organizations—the National Wholesale Grocers 
Association, the American Wholesale Grocers Associa- 
tion and the National Food Brokers Association. The 
chain stores co-operate directly with the National Com- 
mittee through their organization, the National Chain 


Store Grocers Association. It is through the local com- 
mittees that the display materials are distributed to 


the retailers in the various communities, and it is from 
these committees that the grocers receive assistance in 
putting on their special sales. 

Canned Foods Week has long passed the experi- 
mental stage. It is an established merchandising event 
that pays, and because it pays it has survived where 
many another “Week” has failed. It brings to the re- 
tailer the assistance of every other factor in the pro- 
duction and distribution of canned foods, and carries 
with it a volume of publicity that is of incalculable 
value to the retail trade. 

The National Canned Foods Week Committee aims 
to have a local organization in every important market. 
Where no committee is named, it is planned to furnish 
supplies and assistance through the nearest local com- 
mittee or direct from the headquarters of the National 
Committee in Washington. Grocers who wish to par- 
ticipate in the campaign should get in touch with their 


NOT CHANCE 
= = 
= Reputation is never the result of chance. Behind the popularity of certain = 
= brands of canned foods you will always find a record of careful selection, and 2 
= methods which secure to the product its natural quality and rich flavor. : = 
= One of the most necessary and important of these methods of proved value is z 
= the sweet, wholesome, sanitary cleanliness which the use of = 
= CLL LEA: 
= Cleaner». Cleans = 
= is providing to many nationally famous canneries. = 
= Nor is this high standard of sanitation expensive, for in fact Wyan- = 
= dotte Sanitary Cleaner and Cleanser not only lowers cleaning costs, = 
= it also largely prevents poor colors and loss of quality, which so often = 
= result in “‘seconds’’ = 
2 cicienieniiing | An order on pone supply house will prove the truth of the claims. = 
= It Cleans Clean. e 
= The J. B. Ford Company Sole Mnfrs. Wyandotte, Mich. = 
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If it’s used 
in a Cannery 


Sprague-Sells it. 


of the 
Sprague~ Sells 
Service Plan 


rvice Mans 


Diagram 


new 


iy eadquarters 


Chas. E. Musson 


James Roche 
John Cleveland 
Joseph Staebell 
Joseph Burns 


Walter P. Morrison 


Clarence Buyer 
Frank Wallace 
Louis Noble 
Geo. W. Pugh 
Fred Snively 
Frank Hacker 


W. F. R. Patterson 


Milton Freebor 
Charles Kerr 
John Dobkins 


The Last Word 


In Field Service 


HEN a Canner wants service he wants it quick. During the 1926 
corn pack our service men will work from convenient headquarters 
in every canning locality. We have arranged with hotel clerks to forward 
phone callsand messages to them promptly. 


If anything goes wrong during the season and you need help quickly, con- 
sult the following list and phone or wire the man nearest you. 


Sprague-Sells Service Men’s Headquarters 
for the 1926 Corn Pack 


Sprague-Sells Corp. 
Faber Hotel 

St. Dennis Hotel 
Spencer Hotel 
Cardio Hotel 
Cato-Sells Hotel 
Argue-Not Inn 
Elmwood Hotel 
Grove Corner Inn 
Westminster Hotel 
Merchants Hotel 


Sprague-Sells Corp. 
Sprague-Sells Corp. 


ough Oneida Hotel 
Martin Hotel 
Cardinal Hotel 


General Sales Headquarters 


Hoopeston, 
Mendota, III. 
Columbus, Ind. 
Marion, Ind. 
Atlantic, Iowa 
Vinton, Iowa 
Fryeberg, Me. 
Waterville, Me. 
Aberdeen, Md 
Westminster, Md. 
LeSueur, Minn. 
Buffalo, N. Y. 
Buffalo, N. Y. 
Oneida, N. Y. 
Wilmington, Ohio 
Madison, Wis. 


Sprague-Sells Corp., 500 N. Dearbon St., Chicago, III. 


Baltimore, Md. 
Columbus, Ohio 
Indianapolis, Ind. 


Branch Offices 


Los Cal. 
Newark, N. Y 
Portland, Ore. 


San Francisco, Cal. 
Hayward, Cal. 
Springfield, Mo. 


Cannery Equipment 
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jobbers or brokers, and arrange to get their share of 
the supplies and other campaign helps. 


On the National Committee are the following rep- 
resentatives of the seven associations: 


National Wholesale Grocers Association—Leslie 
Lieber, St. Louis, Mo. 


American Wholesale Grocers Association—P. A. 
Clayton, Memphis, Tenn. 


National Food Brokers Association—Stanley E. 
Hawkins, Buffalo. N, Y. 


National Retail Grocers Association—John De 
Korte, Glen Rock, N. J. 


National Chain Store Grocers Association—Alfred 
H. Beckman, New York City. 


Canning Machinery and Supplies Association— 
S. M. Ryder, Niagara Falls, N. Y. 


National Canners Association—Eastern Division, 
James Moore, Rochester, N. Y.; Central Division, 
Royal F. Clark, Beaver Dam, Wis.; Western Division, 
James A. Anderson, Morgan, Utah. 


TOMATO CROP CONDITIONS IN ARKANSAS AND 
MISSOURI 


By W. D. Massey Brokerage Co. 


HE actual tomato acreage set in the fields for 

j this year’s pack as compared with the acreage of 
last year figures about—Arkansas, 45%; Mis- 
souri, 60%. This acreage was set in the fields from 
two to four weeks later than usual. Due to the cold, 
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backward spring, and the unfavorable weather condi- 
tions which have prevailed, the average size of the 
tomato vines throughout the district is much smaller 
than usual for this period in the year. The vines have 
fruited very lightly, and a good part of this fruit will 
likely be a total loss on account of weather conditions. 


We have not had a good general rainfall through- 
out our packing district since the last week in June— 
this means a long drouth period, and for the last three 
or four weeks very high temperature. The tomato 
crop and other farm crops have been seriously dam- 
gade, and light yields are inevitable. As we view the 
situation, we are firm in our opinion that we will be 
fortunate if our Canners find it possible to put up 50 
per cent pack of tomatoes. However, the actual pack 
at the close of canning season may prove to be as low 
as 25 per cent pack, based on the acreage actually set 
in the fields. 


Jobbing Grocers who have covered for the big end 
of their requirements of Tomatoes from the 1926 pack, 
are to be congratulated. On the other hand, jobbers 
who have not provided for their supply of Tomatoes 
from the 1926 pack, may find it necessary to pay as 
high as $1 per dozen for 2s standards before the end 
of the year, or maybe by the close of the canning 
season. 


We are prompted to issue this letter in order that 
we may convey to our jobbing grocery friends depend- 
able information as to the actual conditions prevailing 
at this time. 


Springfield, Mo., August 12, 1926. 


your product. 


ROTARY RINSER 


KIEFER WASHING EQUIPMENT 


As an aid to production and low cost operation, no 
plant can afford to be without these two units. 


The Kiefer ROTARY RINSER washes jars, bottles, 
tumblers before filling. 


For cold or hot water rinsing, or hot water rinsing and 
steam sterilization. 


Assures you of a clean package for 


the best advantage. 


The Kiefer SPRAY CONVEYOR Washes the 
containers after they are capped. Brings them to the 
labeler free from the product that has been splashed or 
spilled upon them—ready to display your product to 


Write for our catalog of food product packaging equipment. 


THE KARL KIEFER MACHINE COMPANY 


Cincinnati, Ohio 


SPRAY CONVEYOR 
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Tomatoes, Corn, Sweet Potatoes, String Beans, 
Oysters, Shrimp, etc, etc, etc. 


Robins Manufactures Machinery for the articles above mentioned. Write, phone or 
telegraph. We have 60,000 square feet loaded with all kinds of New and Little 
Used Machinery, and your orders are given prompt attention. 


McStay Lightning Box Sealing Machine. 


Thousands in use. Stock carried 


in Baltimore for immediate ship- 


ment. 


Sorting and Picking Table 


Conveyor Chain. 


Potato and Tomato Washer. 
Made of wire, pipe or channel 
iron cylinder, any size. 


We carry a full line of Dewey & Almy Adhesives. 


A. K. ROBINS & CO. INC., Manufacturers 
BALTIMORE, MD. 


Robins Steam Hoist. 


: 
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F Enameled -uckets, Nu.ndered. Steam Retort. Robins Slush Pump. : 
= 
National Tomato Peeler. PC 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE---Large stock new and practically new 
Canning Machinery at bargain prices. Write for catalogue. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FOR SALE—Power Presses, all makes and sizes at low 
prices. Write for list. Closing out large quantity of Can 
Machinery including Bliss and Max Ams Double Seamers, 
Bliss Bodymakers, American Can Crimpers, ete. at give 
away prices as we are moving. 


Joseph Hyman & Sons, Richmond St. & Erie Ave., 
Philadelphia, Pa. 


FOR SALE— 
1919 model ‘‘Peerless’’? Huskers $75.00 each 


4 

4 1919 model ‘‘Invincible’’ Huskers $45.00 each 
5 ‘‘Morral’’ Single Huskers $35.00 each 
1 
1 
1 


Ayars Exhauster 
Hawkins Exhauster 
Lot Steam Engines 8 to 25 H. P. both Horizontal 
and Vertical 
3 40x 48 open kettles 
15 4 tier Process Kettle Crates 
1 No. 1, 2and 3 “‘Burt’’ Labeler 
1 No. 10 “‘Burt’’ Labeler 
1 No. 1, 2 and 3 ‘‘Knapp’’ Labeler 
250 ft. Roller Gravity Conveyor 


Canning Machinery Exchange, 
Third and Dillon Streets, 
Baltimore, Md. 


FOR SALE —Four Can | Factory Water Testers made by 
Stevenson & Company. 


The United States Can Co., Cincinnati, Ohio. 


Machinery—Wanted 


WANTED—One steam box, 5 trucks for some and 100 
rectangular tomato scalding baskeis. Must be in good 
condition. 


Address Box Box A 1420 care of The Canning Trade. 


WANTED—One Oyster Box. 
Reba Canning Co., Andrews, 8S. C. 


For Sale—Factories 


FOR SALE— Canning Factory, Oswego fruit and gar- 
den section. Abundant spring water. Apples, Cherries, 
Pears, Tomatoes, muck crops. Plenty excellent labor. Low 
taxes. Good buildings. S. R. Lockwood, Oswego, N. Y. R. 6 


FOR SALE—Canning Plant on Gulf Coast of Mississippi. 
Unlimited supply of Oysters, Shrimp and Southern grown 
vegetables close to plant. Everything needed for canning 
Shrimp and Oysters. Splendid climate. Purest artesian 
water on earth in unlimited quantities. Appraised this 
month by appraisal firm at $28,000 assets. Will sell for 
$15,000, half cash and balance one year. Plant ready to go 
to work. Present owner engaged in other business, cannot 
give attention to plant. Splendid chance to make money. 
Must sell at once. 


Address P. 0. Box 37, Gulfport, Miss., % L. B. C. Co. 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED—Expert to open new plant. Must be thoroughly 
experienced and qualified, I1st—to pack berries only, either glass or 
tin; 2nd—to handle a crew; 3rd—to run a plant so that the owners 
may forget it. What we want isa HE MAN who knows how to 
pack berries and has the executive ability to get itdone. The sea- 
son begins September Ist, but work right now. Salary reasonable 
and if both satisfied, job is for life. 


Address Box B- 1418 care of The Canning Trade. 


WANTED—An opportunity for capable man to become associ- 
ated in the capacity of salesman, with the fastest growing can manu- 
facturing Company in the United States. Territory offers innumber- 
able possibilities. Experience in this or allied industries preferable. 

Address Box B-1423 care of The Canning Trade. 


WANTED—Position as Assistant in Catsup Room. Experien- 
ced in Pulp examination; able to take charge. References. 
Address Box B-1424 care of The Canning Trade. 


Positions—Wanted 


SITUATION WANTED-—I am just finishing a fine pack of peas 
for a well known New York State Canner—was employed for that 
purpose, but will be open again Sept ist. Experienced and able 


to take charge of entire plant. Permanent position with good house 
preferred. 


Address Box B 1422 care of The Canning Trade. 


POSITION WANTED—Young man thirty eight years old with 
twenty years experience in the Pickle and Condiment business, in- 
cluding, Olives, Sauerkraut, Jelly, Preserves, Vinegar, Horee Radish 
Catsup, etc. wants connection with pickle manufacturer. Has in- 
side as well as sales experience. Personal sales record of from one 
to three hundred thousand yearly. Capable of assuming General or 
Sales Management. 


Address Box B-1409 care of The Canning Trade. 
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POSITION WANTED-—Executive and Chemical Engineer with 
nine years Government ex perience on foods and nine years canning 
and vinegar work. Age 39, university graduate and married. Ex- 
cellent references as to character, ability and energy. Available at 
once. 


Address Box B 1421:care of The Canning Trade. 


Operated my own factory in Germany for (8) eight years pack- 
ing vegetables and fruits, also jams, jellies and condiments. Owing 
to general despression there was forced to discontinue the same. 
Ready to accept and adopt myself to any suitable position in the 
canning industry immediately. Have recently arrived from Ger- 
many and can supply first class recommendations. 

Rudolf Schaper, 1105 Fast 19th Street, Brooklyn, N. Y. 


POSITION WANTED—By Chemist, Technical graduate with 
degree of Bachelor of Science. Thorough training in chemistry and 
biology. Three years experience in chemistry and bacteriology. 
Desires connection in food industry. Future prospects the main 
consideration. 

Address Box B-1411 care of The Canning Trade. 


50 Years of Service to Canners 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


ll Canners’ Accounts Solicited for Tip-Top Buyers, 


foes 


& 


(Plant No3 Brampton. Ont 


~ 
Plant No.2 Cicero, Ill. 


= 


ARABOL 
Adhesives for Food-Packers 


Your labels don’t deliver your adv- 
ertising message - unless they stick. 


ARABOL Labeling glues will hold 
your labels tight, from the time 
your cans leave your plant until 
they reach consumers. 


THE ARABOL MFG. CO. 


New York: 110 East 42nd St. 


Chicago: (Cicero), Ill. 


Boston: 12 Commercial Wharf 
Baltimore: 1417 Thames St. 


Philadelphia: 123 N. 5th St. 


THE CANNING TRADE 


Rogers— 


BREEDERS 
CANNERS SEEDS 
CHICAGO, ILL. 


—Seed 


The Rotary Washer 
without any 
cutting surfaces 


IMMEDIATE 
SHIPMENT 


There is still an opportunity to secure one 
of these machines from stock. — Savings in 


raw material soon pay for this equipment. 
Wire for particulars, 


Ss. ©.RANDALL'S SON 


MARYLAND 


BALTIMORE, 


Monarch 


Sanitary 
Rotary 
Tomato 


Washer 


ALL THAT IS GOOD IN A WASHER. 
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CAN PRICES 


WHO WOULD BE 
TO BLAME? 


1 926 Prices 


The American Can Company announces the fol- 
lowing term contract prices, f.o.b. its factories, for 
standard sizes Sanitary Cans for the Central and East- 
ern parts of the United States, effective January 2 


1926. 

if your plant were to burn now and 

you were without adequate fire ee $15.30 per M. 

insurance? 
26.91 “ “ 
29.09 
64.08 “ “ 


You are responsible for the safety of 
the investment in your plant, equip- 
ment, supplies and materials, and in 


The new prices represent the following reductions. 


your stock of canned foods. Only : $ 
with adeyuate fire insurance can the 
plete. 
American Can Co. 


Canners Exchange Subscribers 
at 


Warner Inter-Insurance Bureau 


provides your insurance at a cost so 
reasonable that you cannot afford to 
deprive your business of the protect- 
ion it should have. 


For 
Special Lima Bean Rubbers 


Check over your values now and 
make sure that you have enough in- 
surance. If you have not, send 
your application to 


for Pea Viners 


COR 


Write 
LANSING B. WARNER, INC. 
155 E. Superior Street 
CHICAGO, ILL. 


THE SCOTT VINER COMPANY 
391 W. Spring St. Columbus, Ohio 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. Baltimore (unless 
otherwise noted) and subject to the customary discount for cash. 


few may take less for a personal reason, but these prices represent the general market at this date. 
Baltimore figures corrected by these Brokers: 8 


Canned Vegetables 


Balto. 
ASPARAGUS*—(Calif.) 


White Mammoth, No. 2%......+. 
White Mam., Peeled, No. 2% 
Green Mammoth, No. 2%....... 
White, Large, No. 


Green, Large, No. 2 
White, Large, Peeled, 
White, Medium, No. 2%. 
Green, Medium, No. 24......++ 
White, Small, No. 2% 
Green, Small, No. 
Tips, White; Mam., No. 1 sq........ . 
Tips, White, Small, No. 1 sq.... 3.25 
Tips, Green, Mam., No. 1 sq....3.55 
Tips, Green, Small, No. 1 sq.... 3.20 


BAKED BEANS} 


In Sauce, 18 02Z....cccccccccccece 5 
Plain, 


BEANS{—Std. 

Stringless, Std. Cut Green, No.2 .90 
Stringless, Std. Cut Green, No.10 4.25 
Stringless, Std. Who. Gr. No. 2.. .95 
Stringless, Std. Who. Gr. No. 10. 4.50 
Stringless, Std. Cut Wax No. 2.. .85 
Stringless, Std. Cut Wax No. 10. 4.25 
Limas, Fancy Green, No. 2...... 2.00 
Limas, Std. Green, No. 2 
Limas, Std. White & Gr., No. 2..1.35 
Limas, Std. White & Gr., No. 10.6.50 
Limas, Soaked, No. sees 
Red Kidney, Std. No. 2........-1.00 
Red Kidney, Std. No. 10......... 5.00 
BEETSt{ 
T-10, NO. cece 
15-20, No. $ 
Ck, ING. 
Whole, No. 10 
Sliced, No. 10 


Std. Sliced, No. coos 
Std. Sliced, No. 4.U0 
Std. Diced, No. cece 
Std. Diced, No. 10 


CORN?¢ 


Std. Evergreen, No. 2........... -85 
Std. Evergreen, No. 2, f.0.b. Co. .80 


06.00 


Std. Shoepeg, No. .90 
Std. Shoepeg, No. 2, f.0.b. Co... .85 
Ex. Std. Shoepeg, No. 2.......- .95 


Ex. Std. Shoepeg, No.2,f.0.b. Co. .90 
Fancy Shoepeg, No. 2, f.0.b. Co..1.00 
Std. Crushed, No. 2 8 
Std. Crushed, No. 2, f.o.b. 
Ex. Std. Crushed, No. 2.........1.00 
Bx. Std. Crushed, No.2, f.0.b.Co. .95 


HOMINY¢ 

Standard, Split, No. 3...........1.00 
Standard, Split, No. 10........ 
MIXED VEGETABLES}{ 

Standard, No. 2.. 021.00 
Standard, No. 10. 
Fancy No. 2....... 1.05 


OKRA AND TOMATOESt 
Standard, No. 2..... 
PEASt 


No: 2 Mlewe, INO. 1.40 

No. 1 Sieve, No. 2, f.o.b. County. 1.40 

No. 2 Sieve, No. . f.o.b. County. 1.10 
2 


No. 3 Sieve, No. 2, f.0.b. County. .95 
No. 4 Sieve, No. 2, f.o.b. County. .85 
No. & Sieve, N 
Seconds, NO. 2... seve 
Standard, No. 5.00 


B. J. Std. No. 4 Sieve, No. 1.... .67% 
B. J. Sifted, No. 3 Sieve, No. 1.. .72% 


N.Y, 


Coombs 


2: 


1.15 
Out 


EB. J. Ex. Std., No. 2 Sieve, No.1 .82% 1.00 
-95 1.05 


Fancy Petit Pois, No. 1......... 
PUMPKIN¢ 


Standard, No. 
Standard, No. 
WMO. 


1.20 
3.50 
26 


(t) Thos. J. Meehan & Co. ( 


) A. E. Kidwell & Co. 
New York prices corrected by our Special Correspondent. 


CANNED VEGETABLES PRICES—Cont’d 
Balto. 


SAUERKRAUT? 
Standard, No. 2.... 
Standard, No. 2%.. 
Standard, No. 3.... 1.35 
Standard, NO. 4.00 4.50 
SPINACH{ 
Standard, No. 10... 400 5.10 
SUCCOTASHt 
Stand. Green Corn, Green Limas.1.20 1.40 
(Triple) No. 2 (with Tomatoes).1.20 1.50 
Std. (green Corn, dried Limas) Out 1.25 
SWEET POTATOES} 
NOs 2:20 
Standard, NO. 80 1.55 
Standard, No. 4.50 &.25 
TOMATOES} 
Fancy, No. 2, f.o.b. County..... .90 1.00 
Fancy, No. 3, f.o.b. County.. 1.30 -40 
Fancy, No. 10, f.o.b. County. 4.85 .25 

Ext. Std., No. 8, f.0.b. County..1.25  .... 
- Std., No. 10, f.0.b. County.. 4.00 4.35 

Std. No. 1, £.0.b. 
Std. No. 2, f:0.b. County.cccccoe 
Std. No. 2%, £.0.D. County 
1.30 
Std. No. 3, f.0.b. County........ 1.12% .... 
Std. No. 10, f.0.b. County....... 3.75 
TOMATO PUREEt 
Std. No. 1, Whole Stock.........  .45 


Std. No. 10, Whole Stock.......3.25 
Std. No. 1, Trimmings.......... 
Std. No. 10, Trimmings.........2.7 


Canned Fruits 


APPLES*—F. O. B. Factory 

Michigan, No. 10... coos 
New York, No. cove 
APRICOTS* 

California Standard, No. 2%.......-- 
California Choice, No. 2 00 
California Fancy, No. 2 
BLACKBERRIES§ 
Standard, NO. 1.80 
Standard, No. 3 
Standard, NO. 6.50 
Standard, No. 2, Preserved...... 1.90 
Standard, No. 2, in Syrup....... .... 
BLUEBERRIES§ 

Maine, No. 
CHERRIES§ 

Standard, Red, Water, No. 2....1.40 
Standard, White, Syrup, No. 2..1.90 
Extra Preserved, No. 2.......... Out 
Red Pitted, No. 
Sour Pitted Red, 10s............ Out 
California Standard 2%s........ Out 
California Choice, No. 2 
California Fancy, No. 2 


GOOSEBERRIES§ 

Standard, No. 10......ccccccccee 5.50 
PEACHESS§ 

California Std., No. 2%, Y. C...2.30 
California Choice, No. 2% Y. C..2.60 
California Fancy, No. 2%.........-- 

Pxtra Sliced Yellow, No. 1......1.35 
Standard White, No. 8.......... Gut 
Standard Yellow, No. 3......... Out 
Seconds, White, No. 3........... Out 
Seconds, Yellow, No. %.......... Out 
Standards, White, No. 8........ Gut 
Standards, Yellow, Ni 


Extra Standard Yellow, No. 8... 3.00 


3.75 
-55 


(*) Howard HB. Jones & Co. 
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****Many canners get higher prices for their goods; some 


CANNED FRUITS—Continued 


Balto. 
Extra Standard White, No. 3.. 
Seconds, White, No. 


owe 1 
Seconds, Yellow, No. 8.. 
Selected Yellow, No. 3.. 1.75 
Pies, Unpeeled, No. 3... 1.10 
Pies, Peeled, No. 3...... . Out 
Pies, Unpeeled, No. 10... - Out 
Pies, Peeled, No. 10............ Out 


PEARS§ 


PINEAPPLE® 


Bahama Sliced, Extra, No. 2.... 1.85 
Bahama, Grated, Extra, No. 2... 1.75 
Bahama, Sliced, Ex. Std., No. 2 
awaiil, ced, Extra, No. 2%.. 2. 
Hawaii, Sliced, Std., No. 2 30 
Hawaii, Sliced, Extra, No 
Hawali, Sliced, Std., No. 2.......... 
Hawaii, Grated, Extra, No. 2........ 
Shredded, Syrup, No. 
rn Pie, ater, Ni 
Porto Rico, ‘No. 10...... 
RASPBERRIES§ 


Black, Water, No. 3............ 

Red, Water, No. 2............... Out 
Black, S 
Red, Water, No. Out 
STRAWBERRIES§ 

Extra Standard, S 
ra, eserved, No. 3. 
ra, Preserved, No. 1......... 
Our 
Standard, Water, No. 10........ Out 

FRUITS FOR 


ed Fish 


i=") 


HERRING ROE®*® 


Standard, No. 2, Factory, 18 oz.. 1.40 
LOBSTER* 


Flats, 1 Ib. cases, 4 dos.. 
Flats, % Ib. cases, 4 dos. 
OYSTERS* 


SALMON® 


Red Alaska, Tall, No. 1......... 4.00 
Red Alaska, Flat, No. %........ ese. 
Cohoe, Tall, No. 1 
Cohoe, Fiat, 


aus 
Columbia, Flat, No. 
Ned, cave 


SHRIMP* 


SARDINES—Domestic, per Case* 
F. O. B. Eastport, Me., '26 pack 

% Tomato, Carton ...... 
Mustard, Keyless ...... 


Mustard, Keyless ...... 


California, % per case....... wa 0.00 


TUNA FISH—White, per Case* 

California, %s .......... 
California, 18 00 
California, 4s, Blue Fin........ .... 
California, 1s, Blue Fin......... .... 
Californie, 1s, Striped@........... .... 


Guliferaia a, Yellow........... 
@altfernfa in, Yellow........... .... 


N. Y. 


7 = 
1°50 
1:55 
Out 
1.30 
Out 
Out 
7.80 
Seconds, No. 3, in Water........ 
Standards, No. 2, in Water......... 
Es Extra Stds., No. 2, in Syrup.... Out 1.40 q 
Seconds, No. 3, in Water.......1.00 
3.30 Standards, No. 8, in Water.......... 
: 3.25 Standards, No. 3, in Syrup...... Out 1.75 a 
Extra Stds., No. 8, in Syrup.... Out Out 
.70 
"35 2°45 
3.50 
3.30 1:75 
2.00 
10.75 
11.50 
Out 
Out 
Out 
|| 2.10 pace 
2.05 Out 
1.35 
1.25 
1.35 10.50 
4.00 
j 15.25 
1.10 Canna 
4 4.35 
4.00 
3.50 
95 
1.60 
1:10 
2.35 3.30 
1.00 2.85 2.40 : 
i 1.10 3.00 
a Out 3.55 
1.65 Out 
1.20 8:75 Out 
3.60 2.25 Out 
q 1.60 
| 
1.20 
“00 3.76 1.40 
12.00 | 
1.60 1.60 
1.40 
Out Out = 
3.20 5.00 
400 
q : 1.20 
1.15 3.75 
5.50 19:00 
j 1.05 4.60 
2.20 
5°56 2:85 $60 
Out 6.50 
1.60 12.50 
Out 12.00 
Gut 
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the tomato canning business will become profitable, 
and not before. Why the bankers will permit the can- 
ners to swamp their own boat by such tactics is hard 
to understand. But on the other hand, when the bank- 
ers do not properly help the canners, we find such con- 
ditions as we see this week—weak canners offering 
goods at any price to get more money to keep running. 


The United States Warehousing Act ought to be 
the salvation of the tomato canners, as well as of all 
other canners, but it will probably take a long while 
for the canners to understand how to use it. This 
Warehousing Act is not a dumping ground for off- 
quality goods, and a whole lot of the canners will find 
that their own pet ideas as to quality in canned foods 
are dead wrong and not in accord with those of the 
Government men. With the proper goods it will be 
easy to put them through this Government Warehouse 
and hold them there while you get the money you 
need to tide you over. No need to sacrifice goods with 
this convenience at hand, provided you have good com- 
mercial goods. It has been said that practically all the 
tobacco raised goes through the Government Ware- 
house. Why? Because the growers can send it there; 
it is graded by experts; the growers borrow against it, 
and when a buyer comes, he takes the Government 
grading, pays the price, and the loan is paid off. In 
other words, as soon as the crop is ready the grower 
does not have to wait the pleasure of the buyer; he 
turns his crop into the warehouse, gets practically his 
costs, and later sells without disturbing the entire 
market for all others. Canned foods will soon be in 
this same position—as soon .as the canners learn to 
pack a uniform standard. Just another argument for 
quality canning. 


_ A great many jobbers have gone off on their vaca- 
tions, and the canned foods market is quiet. Low 
prices are heard on tomatoes in the Tri-States, so low 
that some buyers are asking Why? It is the same old 
drive made each year by a set of brokers to beat down 
the little tomato canner who has not money enough to 
finance himself from day to day, and is forced to sell 
tomatoes while they are “hot.” Such a canner cannot 
protect himself, and there is no use railing against his 
being in the tomato canning game; but the canner who 
has money enough to protect himself, and will not stay 
out of the market at such times, is to be pitied. As 
long as the jobbers can send the brokers after the can- 
ners to get these forced sales—and that is just what 
they do—you will have this kind of a condition. But 
if the sheriff is not sitting on your door step keep out 
of the market and let these poor victims be sold out. 
You can get 7214c to 75c for your standard No. 2 to- 
matoes, and they are worth 85c to 90c or more, and a 
whole lot of canners will get these later prices. If you 
are not forced to sell, don’t sell. Not now. You will 
get more money soon. 


Corn is in much the same condition as tomatoes. 
Whole grain evergreen corn is quoted at 80c, and stand- 
ard shoepeg corn at 85c. Standard crushed corn is 
quoted at 85c, with the higher grades running to $1.25- 
$1.35. There is nothing in the corn crop and pros- 
pective pack to warrant the low prices. The carry- 
over, of course, is to be considered. 


All items of the canned foods list are quiet. Mar- 
ket prices in the main are firm, and the buyers are 
taking what they need without quibbling. 
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NEW YORK MARKET 


By “New York Stater,”’ 
Special Correspondent “The Canning Trade.” 


Indications of An Early Revival of Buying—Tomato 
Situation Strengthening—Shortage of Standard 
Peas Advances Prices—Corn Slow—Beans 
Advance — Apricots Strong — Want 
Cherries—Tuna Short— 

Salmon Easy. 

New York, Aug. 19, 1926. 

HE SITUATION—The market is still at the “‘in- 

between” stage, but there are indications of an 

early revival in trading, and comment in market 
circles indicates that the opinion is generally held that 
fall buying will get under way fairly early this season. 
Jobbers in most instances are still holding their stocks 
down to the minimum, to facilitate the job of stocking 
new packs when they begin to arrive, and this has 
made for a paucity of spot activity. However, distrib- 
utors have been in the spot market more or less contin- 
uously for small lots for their immediate needs right 
along, and there is enough business passing to keep the 
trade fairly busy. 

Tomato Canning On—Tomato packing is getting 
under way in the Tri-States and in Indiana this week, 
and much interest is being shown in the situation. Job- 
bers are of the opinion that some of the early reports 
of acreage reduction will be fully borne out, and reports 
received of canners here and there not packing toma- 
toes at all this season have given further strength to 
the reported let-down in output this year. Buyers are 
busy in completing their observations of the situation, 


_ and will be ready to come in and buy their require- 


ments shortly, it is believed. The market for Maryland 
tcmatoes has continued quiet, both on spots and fu- 
tures. Current going prices are as follows: Standard 
1s, 50c; 2s, 80c; 3s, $1.20; 10s, $3.75, all f. o. b. can- 
nery. Indiana canners are quoting new pack at the 
following figures: Standard 1s, 60c; 2s, 90c; 214s,$1.15; 
38, $1.25; 10s, $4.00, all per dozen at the cannery. Cali- 
fornia packers are booking business on standards in 
puree at the following prices: 2s, 87!4c; 214s, $1.05; 
10s, $3.75; solid pack 2s, $1.1714; 214s, $1.50; 10s, 
$4.85, all f. o. b. cannery. 

Peas Short—Reports from Wisconsin indicate that 
the pack of peas, about over for the season, is consid- 
erably under the totals of the past two years. Stand- 
ards are quite short in the new pack, and the market 
is held anywhere from 90c to $1.00 per dozen for large 
siftings of standard quality. The market for fancy 
quality peas is plentifully supplied, however. Future 
business this season was small in comparison to that 
of last year and 1924, so the packers have relatively 
large stocks still on hand. The total pack of peas for 
the country is estimated in trade circles at anywhere 
from 15,000,000 to 16,000,000 cases. Last year’s pack 
was close to 18,000,000 cases, and that of 1924 was ap- 
proximately 19,300,000 cases. Southern peas are rather 
slow at the moment, but the market is well held. 
Standard Alaska 4 sieve are held at $1.00 at the factory 
by many packers, although a scattering of offerings at 
95c is reported. For 3 sieve standards, the market is 
about $1.0714 to $1.10 per dozen at the canneries. No. 
1 tins are strong at 80c to 85c per dozen for 4 sieve 
Alaskas, with a good demand reported, and offerings 
rather small. 
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Corn Slow—While business in new pack standard 
corn has been rather indifferent, the packers have 
learned the futility of price-cutting as a means of stim- 
ulating sales, and the market is well held at a range of 
87i4¢ to 90c per dozen for standard crushed 2s, f. 0. b. 
cannery. This quotation applies to Southern packs. 
Western packs are held at 90c to $1.00 per dozen on 
standard qualities, as to brand and variety. Fancy 
corn has been dull on new packs, but spots have been 
in demand and are strongly maintained. 

Cut Beans Advanced—“Buying for the rise,” so 
often heard in Wall Street, has appeared in the canned 
foods market, according to current reports. Specula- 
tive buyers are reported to have booked standard cut 
green stringless beans in a large way at 85c per dozen 
out of the new pack, and already have a good profit on 
their investment. Packers of full quality standards 
are generally quoting 95c to $1.00 per dozen on this 
article, with most of the sellers favoring the latter 
price. This season’s pack is expected to be less than 
half of the 1925 output, according to reports from 
Maryland canners. 

New Apricots Strong—With California packers 
well sold up on new apricots, considerable interest has 
been shown in offerings of surplus stocks on the part 
cf some of the smaller packers who had some left over 
after completing their future deliveries. Fancy 212s 
are generally held at $2.75 per dozen on the Coast, with 
choice quoted at $2.45 and standards listed at $1.95. 
Water 10s list at $6.00 per dozen at the cannery, with 
solid pack pies holding at the same figure. Peeled apri- 
cots, No. 10 pie, hold at $5.75 per dozen, factory. 

Fancy Peaches Short—The new pack of cling 
peaches in California is reported to be running largely 
to mediums, and the market for fancy qualities is there- 
fore stronger. Fancy 214s are offered by independent 
packers at $2.45, with choice quotable at $2.10, and 
standards at $1.85. Seconds are offering at $1.70 per 
dozen, and are expected to be in fair supply this year 
because of the poor fashion in which the fruit is grad- 
ing up in some sections of California. No. 10 standards 
are held at $6.25 per dozen, with pies at $5.00 per dozen, 
both f. o. b. canneries. 

Looking for Cherries—Buyers are still looking for 
new pack r. s. p. cherries, and reports from up-State 
and Michigan packers indicate that there will be little 
left in first hands to take care of this demand. Some 
resale offerings have been reported at $10.50 per dozen, 
f. o. b. the canneries. Other offerings are reported up 
te $11.00 at the canneries. . 

Whitemeat Tuna Short—Nothing but grief is 
heard from the Coast on this item. Canners not only 
look for pro-rata deliveries, but expect that they may 
have to advance their opening prices, due to the de- 
mands of the fishermen for more money for albacore. 
However, buyers point out that it is too early in the 
season to form any real good idea as to the outlook, and 
they are not being stampeded into the market. Fair 
covering on bluefin has been reported, however, with 
the market quoted at $11.50 for 1s, $6.25 for halves and 
$4.25 for quarters. Striped has been booked in mod- 
erate volume at $10.00 for 1s, $5.50 for halves and 
$3.75 for quarters, all of these prices being f. o. b. 
California canneries. 

Red Salmon Easy—An unsettled market for red 
salmon is reported from the Coast. The larger pack- 
ers have established a $3.00 market, but sales are re- 
ported being made at $2.75 per dozen, and the latter 
price is more in line with the ideas of the buyers. Busi- 
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ness has been rather slow. Pinks are still held at $1.35 
Coast, and buyers have been unsuccessful in their 
efforts to bring to light any of the rumored offerings 
of this grade at $1.25. A group of the leading packers 
of pink salmon, making up the Salmon Export Corpora- 
tion, have withdrawn export of offerings of chums and 
advanced pinks to $1.40, predicting a higher price for 
the latter grade later on in the season. The market 
for chums is quotable anywhere from $1.20 to $1.25 
per dozen, f. o. b. Coast. Buyers in most instances are 
holding off waiting for the market situation to shape 
up more definitely. Pinks are expected to move well at 
the price set by the packers, the co-operative advertis- 
ing campaign of the canners having already produced 
tangible results in the way of better buying of this 
grade in the retail stores. 

Sardines—California packs are wanted, but the 
market for the Maine pack has been rather quiet, fol- 
lowing the recent advance in prices. California canners 
are quoting 1s ovals at $3.85, f. o. b. cannery, but are 
not offering in a large way, owing to the uncertainty 
regarding the size of the packing. Fishing conditions 
in California waters have been unfavorable this season. 

Pineapple Firm—A steady market prevails on this 
item, both on spot and for forward delivery. Packing 
is. now on in the Islands, and a fair pack is looked for, 
although it is generally believed that the output for 
this season will be materially under the large total put 
up last year. The demand this year has been running 


_ particularly heavy on 214s sliced, with crushed grades 


also coming in for a fairly heavy volume of early 
booking. 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Buying of Fruits Easing Off—Wholesalers Have An- 
ticipated Requirements Well—Prices Firming 
Up—Pear Growers Have Their Troubles— 
Good Pack of Salmon—Some Tomato Can- 
ners Busy—Some Pro Rating of 
Asparagus—Coast Notes. 

San Francisco, Aug. 19th, 1926. 


ASING OFF—The buying of canned fruits has 
E; eased off quite noticeably, and it would seem that 
heavy orders are about a thing of the past for 

this season. The wholesale grocery trade has antici- 
pated its requirements quite fully, chain stores have 
made heavy purchases and all seem set for a good sell- 
ing season. From now on orders will be largely of a 
fill-in nature, the peak of the selling season from first 
hands having been passed. Values seem to be firming 
up, despite the large packs and limited amount of ex- 
port business, upsetting the ideas of many that the 
trade would be hard put this season to get rid of the 
output. There is not a weak line in the entire list, even 
pears being held rather firmly at opening prices, or bet- 
ter. The peach pack, which had been looked forward to 
with some misgivings, on account of its huge size, is 
so well sold up that canners have long since ceased to 
worry about it and are now straining every effort to 
put up as large a pack as possible. And the best of it 


all is that this season’s output is running to better 
grades than ever. 


Pears—California pear growers are going through 
a rather hectic season and 1926 will never be remem- 


Well in advance 


bered by them with much pleasure. 
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of the opening of the shipping and canning season they 
realized that they would have difficulty in disposing of 
their crop and made a reduction of one-third in prices 
on canning fruit, compared with that of the previous 
year. But canners were not at all interested in making 
contracts at this price and even when prices were 
slashed to half those of last year they did not buy heav- 
ily. Many shipments to the Eastern markets resulted 
in a loss and most pear growers will go through the sea- 
son without a profit. Canners are doing their best to 
handle a substantial part of the crop, but are compelled 
to give more attention to peaches, for which there is a 
definite market. Pears have been moving fairly well at 
the opening prices, but both wholesalers and retailers 
still remember the losses they sustained on pears 
bought last year at high prices and are buying largely 
as they need the goods. 

Salmon—Now that fruits and vegetables have had 
their innings in the canned foods markets, the way is 
cleared for activity on canned salmon. Reports from 
Alaska indicate that the pea peack has been above the 
normal and estimates have been made which indicate 
that the pack of Alaska and Puget Sound combined will 
run well over five and a half million cases. Vessels of 
the San Francisco fleet operating in the Bristol Bay dis- 
trict are leaving for home and it will be but a short 
time until new pack red salmon will be ready for deliv- 
ery. Considerable salmon from Southeastern Alaska 
has already been delivered at Seattle. The hold-over 
pack of pink salmon, which has been heavy in recent 
years, has been whittled down to only about 375,000 
cases. Red salmon has shown little real activity, as yet, 
at the prices named by some of the smaller operators, 
but business is expected to show life when opening 
prices are put out by the Alaska Packers’ Association. 
Pink salmon is rather firmer than it was at the opening 
of the season, the season, the scarcity of chum salmon 
being a contributing factor. Often chum salmon is a 
drug on the market, finding a market largely in the 
Orient. One order for 100,000 cases was received this 
season from the Philippines and stocks are getting 
cleaned up early. 

The steamer North King, of the Alaska Portland 
Packers’ Association, arrived at Portland, Ore., the sec- 
ond week in August with the season’s pack from Nak- 
nek and Nushagak, with President Frank M. Warren, 
of this organization, aboard. The Memnon, of the Co- 
lumbia River Packers’ Association, has put in at As- 
toria, Ore., with a cargo of salmon from Chignik, and 
will return north at once for the rest of the pack. 

Tomatoes—The packing of tomatoes is under way 
in California, but operations are so far on a compara- 
tively small scale and are confined largely to plants 
which do not handle fruits. The large packing con- 
cerns are too busy on peaches and pears to pay any 
attention to tomatoes and will not be able to commence 
work on the latter for almost a month. The crop in the 
San Francisco Bay region does not commence to ripen 
until September, but packing frequently continues 
there until the end of November. Solid pack tomatoes 
are quoted here at 95c for 1s, $1.14 for No. 2s, $1.50 
for No. 214s and $4.60 to $4.75 for No. 10s. 

Asparagus—While some packers are making pro- 
rata deliveries on some sizes and grades of asparagus, 
practically the full list is still to be had by shopping 
around. The trade seems well satisfied with the initial 
results of the advertising campaign and it is antici- 
pated that this year’s big pack, together with the un- 
sold surplus from last year, will be moved off without 
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much difficulty. No real changes in prices are expected 
and the outlook is that the distributing trade will fol- 
low the policy of drawing upon packers’ stocks as the 
goods are needed. 

Coast Notes—The Canners’ League of California 
recently furnished its members and others interested in 
the freight rate case a review of the work done which 
resulted in the turning down of the petition of the rail- 
roads for a flat increase of 5 per cent in both interstate 
and intrastate rates. The Canners’ League, working in 
conjunction with the Dried Fruit Association, engaged 
counsel to press the shippers’ side of the case. 

W. H. Smyth, a well-known inventor of Berkeley, 
Cal., has presented his beautiful eight-acre estate to 
the University of California as a foundation for a re- 
search fund in physical science. The gift is valued at 
more than $150,000. Among his many inventions have 
been machines for making, soldering, testing and head- 
ing tin cans. 

A Filipino recently went suddenly insane in the 
salmon packing plant of the Alaska Consolidated Can- 
nery at Rose Inlet and killed three Chinese workers. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Fresh Vegetables Retard the Market—Attacking 
Chain Stores—Some Samples of New Pack 
Tomatoes—Canners Busy Deliver- 
ing Future Peas. 


Chicago, Aug. 19th, 1926. 


HE MARKET—Brokers report that trade in the 
big vegetable staples is stagnant, both for spot 
and future delivery. The heavy supplies of green 


fruits and vegetables, combined with the general effort 


on the part of the retail grocers to work off their last 
year’s pack and to reduce their stocks to the lowest 
limit, in order to make way for the new canned foods, 
which will soon be arriving, are stopping the move- 
ment of canned foods in the regular channels. 

Just Talk—The situation, as to the demand of one 
of the big chain stores for the allowance of the broker- 
age on canned foods on their purchases, through their 
salaried buyers, the brokerage allowance to be deducted 
from the invoices and paid to the chain store, is like 
Mark Twain’s comment on the weather than “Every- 
body talked about it, but none ever seemed to do any- 
thing about it.” 

One St. Louis trade paper, the Interstate Grocer, 
seems to be making a general attack on the chain gro- 
cery stores, and coupling it with an appeal to the retail 
and wholesale grocery trade for co-operation, and their 
fight is well planned and well handled, but evidences of 
co-operation on the part of the independent retailers 
do not appear in its subscription thermometer, which 
is published weekly by that paper, as the subscription 
seem to be standing still or decreasing weekly, and 
most of the communications approving their policy ap- 
pear to be anonymous, as if the writers were afraid to 
openly take part in the movement. 

There is no reason for anyone to be afraid of such 
a fight or opposition, for the chain grocery store organ- 
izations have practically only one defense or reason for 
existence, and that is an alleged economy in prices to 


consumers, which is fictitious and can easily be shown 
to be so. 
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The big associations, wholesale and retail grocers, 
brokers and canners all have in their employ very con- 
servative attorneys whom they use as counselors “to 
keep them out of legal troubles,” but the facts are that 
their “counselors at law” are so exceedingly conserva- 
tive that so far from being constructive they are com- 
mercially obstructive, and keep their clients to a non- 
committal and cowardly policy, while the chain stores 
kick them under their coat tails and otherwise show 
their contempt for them. 


There is no doubt that the chain grocery stores, or 
at least some of them, are guilty of unfair methods of 
competition and liable to the “cease and desist” notifi- 
cation of the Federal Trade Commission. 


What is needed is a backbone on the part of the 
associations in place of a wish bone and some good 
fighting attorneys. 


Some time ago James A. Reed, of Missouri, ran 
for United States Senator and was elected against 
much opposition over Breckenridge Long, a weak can- 
didate, who was backed by the political machine. 


A man who had managed Reed’s campaign was 
asked how he explained Reed’s success against such 
odds. His reply was that “A minnow cannot lick a 
black bass,” by which he meant that Reed had literally 
criven his opponent off the stump in the campaign. 


Let the associations employ that kind of a bunch 
of attorneys and make a fight for their lives, because 


that is what it means to all food manufacturers and dis- 
tributors. 
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The associations put up a good strong fight against 
the meat packers several years ago and whipped them, 
and there is no reason why they cannot do likewise to 
the chain stores. 

It is not my fight, and maybe I had not best keep 
butting in; but at least I do not fear to express the 
sentiments which nearly all members of the big associa- 
tions are feeling. 

The chain grocery stores are Ishmaelites; their 
monopolistic and intolerant influence is against every 
one—canner, broker, wholesale grocer, retail grocer, 
and consumer and all manufacturers and distributors. 

Their purpose and aim, taking a look ahead, is a 
monopoly of manufacturing and distribution of food, 
and the driving out of all competition, and their policies 
are destructive and deadly to the food industry, and 
should be curbed and prevented. 


New Pack Tomatoes—No new canned corn has ar- 
rived in Chicago yet. Neither the stock or samples. I 
have seen some samples of 1926 pack of 10s tomatoes 
from Indiana. The cans were well filled and the fruit 
of good flavor, but the color was evidence of a too-early 
pack, and the machine filler had torn the fruit into 
shreds. The approval of the samples was refused. 


Shipping Peas—Canners are busy shipping their 
future sales of canned peas and are not urging sales 
until they know how they are going to come out as to 


surplus to offer. 


Many buyers are away on their vacations and some 
of the brokers are also away, and trading in canned 
foods is about at ebb tide. 


What Canned Foods Distributors are Doing 


One’’, in Person of Leading Chain Organization, Replaces ‘‘Big Five’? Chicago 
Packers as Menace to Wholesale and Retail Grocery Trade— Question of 
Brokerage Brings Canners and Brokers Into the Picture—Girard To 
Reorganize— Other News of the Industry. 


NEW MENACE?—Members of the grocery producing 
Az distributing trade who in 1920 were voicing their 

fears of the “Big Five” Chicago meat packers as a poten- 
tial. colossus of the food industry, have awakened to find that 
while they have been fighting the battle against the “Big Five,” 
a “Big One,’ which is everything that the Big Five were and 
threatened to become, is a reality within the industry. The Big 
Five threatened to displace the wholesale distributors and some 
of the producers; the “Big One” is doing all of this and is dis- 
placing the broker and the independent retail grocer as one. 
Considerable agitation has arisen of late in trade circles regard- 
ing the expansion of the Atlantic and Pacific chain, the “Big 
One” mentioned. Starting from an humble beginning, the 
A. & P. chain (with the assistance of wholesale grocers, it 
might be mentioned in passing) has grown into the largest 
grocery handling organization in the country. Many years ago 
the company branched out and acquired packing plants for the 
preparation of jams, preserves, and other specialties. Then it 
developed further and acquired a chain of salmon canneries. 
Next came the establishment of “resident buying agents” in 
various sections of the country. At first these agencies were 
established so the company’s representatives could keep in closer 
touch with market conditions by being “right on the spot.” A 
logical development of this move came in the crowding out of 
‘the brokers. The resident buyer was doing the work of the 
broker, it was pointed out. What more logical then than that 
he should get the broker’s commission? This was still another 
step from the “split commission” idea which some of the largest 
chains were reported demanding many years ago. Wholesale 
grocers have openly charged that some of the larger chain 
stores have been getting preferential prices from food manufac- 
turers, canners, etc. If to this is added the broker’s commis- 
sions, it is not so hard to figure out how the chains can undersell 


the independent retail grocers to the extent. that they do. 
Brokers in their code of ethics have condemned the split com- 
mission idea, but it has been no secret that some of the larger 
buyers were throwing the bulk of their business on some lines 
to certain brokers, and, as the cereal company says in its pub- 
licity, “There’s a reason.” It is a long step from split commis- 
sions to whole commissions, however, and here is where the 
shoe begins to pinch. One Wisconsin company, in an open letter 
to its brokers, says of this situation: “The local manager of a 
new purchasing office of a large chain store organization, has 
announced his policy of demanding brokerage on all purchases 
of canned foods made from canners in Wisconsin and nearby 
States. We have sold this concern in the past, but were advised 
by the local manager that he would no longer handle our goods 
because we would not allow them brokerage. Although we will 
lose the sale of a few cars this year, we feel that if we allowed 
them brokerage we would be treating our regularly appointed 
brokers and our host of wholesale grocer and chain store 
friends in a very unfair way. We feel that we are doing the 
right thing by adhering to the regular methods of doing business 
and that our friends throughout the United States will appreciate 
the stand we are taking. We look with serious apprehension 
to what will become of the food industry if this direct buying 
menace and allowance of brokerage is not dealt with by reliable 
canners in a proper manner.” The National Food Brokers’ 
Association is fighting the buying method under discussion, and 
wholesale grocers, as well as chain stores not practicing the 
scheme, are naturally opposed to it. Canners are in a quandary. 
They do not like to lose the business of a large factor in Amer- 
ica’s food distribution, but they do not like to give such a buyer 
preferred treatment at the risk of incurring the enmity of their 
other customers. Good will, after all, means much to the 


canner, and the old proverb anent placing all of your. eggs in 
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NOW’S THE TIME 


You should have a copy of this invaluable book y 4 
on hand for quick, ready reference. 


It may be the means of saving you many dollars in Bed COURS! 
Spoiled goods or ruined quality. 


It Is Insurance Against 
Mistakes. 


Men who have it say they would not take $1000. 
for it if they could not get another copy. 


A Processor of 35 years experience said he did 
not know how much he needed it. 


THIS BOOK furnishes the answer to the man who really wants to im- 
prove his quality, and have his goods safe and always dependable. 


You may think you Do Not Need It-- 
But the house with this book in the Safe 
feels a confidence, an-ease-of-mind, which 
no other $10.00 can buy !! 


PRICE $10.00 with order, postage prepaid. 
For Sale By All Supply Houses, Dealers etc, Published by 


THE CANNING TRADE 
Baltimore, Md. 
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one basket also comes in for consideration. The A. & P. occu- 
pies a unique position in the grocery industry. Insofar as asso- 
ciations concern, it is of it, but not with it. As a result of the 
feeling against the “Big One” on the part of other chain store 
systems, the A. & P. withdrew from the National Chain Store 
Grocers’ Association last year. Other great industries have been 
regulated by law, when organizations within their ranks reached 
the commanding position occupied by the “Big One,” and con- 
siderable discussion is heard in grocery trade circles regarding 
the possibility, or remoteness, of action in this direction. Of 
course, as has been pointed out frequently, no buyer is bound 
to utilize the services of a broker in making a purchase, nor is 
a canner bound to grant such a buyer the commission demanded. 

Girard To Be Reorganized—The Girard Grocery Company, 
the co-operative buying exchange of the Philadelphia retail 
grocery trade, is to be reorganized under capable direction, 
it is reported. After weeks of discussion regarding the failure 
of the big “co-op” and its bearing on other co-operatives, it now 
appears that the entire trouble was brought about by incom- 
petent management. Thus, those who were proclaiming that 
the Girard failure proved the co-operative buying exchange idea 
inherently unsound, have come to the realization that they were 
barking up the wrong tree, and that it never pays to hang the 
crepe until the death of the patient has been proven. Co- 
operatives in other sections of the country, notably the Metro- 
politan territory of New York City, continue to flourish and are 
no whit discouraged by the fate which overtook the large 
Philadelphia concern, which had long been a model pointed to 
with pride by retailers all over the country as an illustration of 
what could be done with the co-operative idea. With whole- 
sale grocers and retailers co-operating more closely in mer- 
chandising and advertising, the need for “co-ops” is perhaps 
not as great as was the case a few years ago, but the belated 
action on the part of the wholesale grocers in realizing the 
trend of thought in the retail trade has cost the industry, or at 
least the jobbing part of it, considerable volume. 


Investigating Canned Food “Poisonings’—Wholesale gro- 
cers and chain stores are expected to afford the National 
Canners’ Association full cooperation in its campaign to check 
up on claims of alleged illness resulting from consumption of 
canned foods or on account of foreign substances alleged to have 
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been found in canned foods. The Canners’ Association has fa- 
cilities for investigating all such claims and will investigate 
them on behalf of distributors. The Canners’ organization out- 
_ the method of procedure for distributors in such cases as 
ollows: 


1. When you desire the investigation of a claim brought 
against you for alleged foreign substance in the can, please re- 
port by letter to the National Canners’ Association, 1739 H 
Street N. W., Washington, D. C. Give all of the information 
which has come to you on the claim, the name and address of 
the party making the claim, the attorney (if any), and the name 
and address of the canner of the product. 

2. When you desire the investigation of a case of alleged 
illness of any kind where obviously time becomes a most impor- 
tant factor, telegraph the National Canners’ Association 
(charges collect), giving the above information and also the 
name and address of the attending physician if you have it. 

The packers’ organization for several years past has offered 
to the trade investigations of this type, and is now going about 
the matter in determined fashion. This activity should do 
much to lessen the publicity given such cases. Several years 
ago the National Canners’ Association made determined efforts 
to stop the unfavorable publicity which canned foods received 
in cases of this sort, and made considerable headway in its 
attempt. Continued alertness will cure the evil, as newspapers 
generally are not inclined to do a deliberate injustice to any 
industry once the facts are placed before them, as they can be 
with the results of nine out of every ten investigations of the 
type which the National Canners’ Association now plans. 


Canned Foods Warehousing—Wholesale grocers and chain 
stores, as well as canners, are greatly interested in regulations 
which have just been issued by the Department of Agriculture, 
covering the storage of canned foods under the provisions of the 
United States Warehouse Act. The regulations are in response 


. to numerous requests from canners, distributors, and growers. 


The regulations, it is declared, are worded to improve ware- 
housing methods and to safeguard the interests of banks and 
others accepting warehouse receipts as collateral on loans. 
Under the regulations, it is stated, it will be necessary for 
many canners to improve the quality of their packs and achere 
more rigidly to definite standards. 


Zastrow Hydraulic, Steam Impelled 


Circle Crane, radius up to 18 ft. sizes. 


Steam Boxes — 


ZASTROW’S PROCESS ROOM EQUIPMENT 


Improved Process Kettle or 
Retort 40°’ x 72’’ and other 


ZASTROW MACHINE CO., Inc. 


Process Crates, Standard 3,4& 
5 tiers. Also Special Sizes 


MADE BY 


Foot of Thames St., 
BALTIMORE, MD. 
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SIVE. 


NATIONAL 
FOODS WEEK, NOVEM- 
BER 10th to 20th INCLU.- . 


CANNED 


A Container worthy of your Product 


Corn Packers You can 
prevent corn from 
turning black by using 
Wheeling enamel-lined 


cans. 


N the dealer’s shelf, your 

product sealed within con- 
tainers MUST compete largely 
on the basis of appearance. 


When the container is opened 
the contents must then compete 
on a basis of quality which de- 
pends to no moderate extent on 
the protection afforded by the 
container. 

Wheeling Sanitary Cans, ac- 
curately lithographed, plain or 
coated as you choose, are a sen- 
sible and dependable combin- 
ation of best in appearance and 


Wheeling 


Can Company 


best in the art of can manu- 
facture. 

Let them help your product 
make good in this age of keen 
competition. 


With the Wheeling Automatic 
Non-Spill Four Roll Single Spin- 
dle Closing Machine the user of 
Wheeling Cans obtains greater 
efficiency and economy. The 
Wheeling Automatic Closing 
Machine has an output of 60 to 
70 cans per minute. During the 
sealing operation the cans re- 
main stationary thus pre- 
venting any loss from spill- 
ing. 


Wheeling, West Virginia 
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A beautiful 
label helps sales 


ANY sales over the counter are decided at 

the moment of purchase by the appear- 

ance of the label. Does your label really help 

sell your product ? \ 

‘Labels should suggest that the contents are 

dainty and tasty. We make labels that do this. 
Write us for particulars. 


CONSULT OUR 
‘TRADE MARK BUREAU nd 
The courts have decided that brand names 
and trade marks are valuable property. No new 
brand should be adopted without investigation. 
We maintain a Trade Mark Bureau, which 
contains over 829,000 brand names, including 
all’ registered brands. 
We search titles and help against 
infringement. We make no charge for this 
special service. 


The United States Printing 
& Lithograph Company 


CINCINNATI 
55 Beech St. 


BROOKLYN 
70 N. 3rd St. 


BALTIMORE 
Cross St. 
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SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. You’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 


All are welcome. 


at. 


FILLING ALL REQUIREMENTS 

The professor was giving his pupils some pointers on short- 
story writing. 

“To be successful,” he said, “the short story should have 
a touch of reverence, some reference to royalty, and just a little 
of the risqué. See if you can write a little something for me 
tomorrow which will cover these points.” 

The next day the budding author handed in the following: 


“My God!” said the countess, “take your hand off my knee.” 
Northern Baptist. > 


WHAT DELIGHT 
Little Mary had been taught politeneess. One day the min- 
ister called, and Mary, awaiting a pause in the conversation, 
remarked: 


“J hear we soon are to have the pleasure of losing you.”— 
Tit-Bits, London. 


BOTH SIDES 
Mr. Ferris was teaching his boy to be an accountant. 
R. F. F.: “Now, Roy, if your mamma had five dollars, and 
I gave her ten more, what would she have?” 
Son: “Gee, daddy, she’d have a fit.”—-Exchange. 


ANTIQUES 
“Did you write these jokes yourself?” 
“Yes; they’re original.” 


“Then you must be much older than you look.”—Buen 
Humor, Madrid. 


TOO MUCH DRAFT 
Jack—You’ve got a bad cold, Pete. 
Pete—Yeah. 
Jack—How’d you get it? 
Pete—I slept in a field last night and some one left the 
gate open!”—Boy’s Life. 


ANIMATED HAZARD 
A friend encountered a Scotchman, just coming back from 
the Florida golf courses, leading an alligator along. 
“What are you doing with the alligator?” he asked. 


“The son of a gun has got my ball,” replied the Scotchman. 
—New York Sun. 


Q. E. D. 


Professor—Can you prove that the square of the hypothe- 
nuse is equal to the sum of the squares of the two sides of this 
triangle? 


Stude—I don’t have to prove it. I admit it.—Denver 
Parrakeet. 


FAST ANSWER, ANYWAY 
Irate Passenger (to bus driver)—I say there, can’t you go 
any faster? 


Bus Driver—Of course I can, but you see I’ve got to stay 
with my bus.—Answers, London. 


BETTER OFF 
Motorist (who is lost)—“Is this the road to St. Ives?” 
Yokel—“Dunno.” 
“Is that the road to Willingham?” 
“Dunno.” 
“Well, can you tell me which is the road to Cotteneham ?” 
“Dunno.” 
“Well (exasperated), you don’t seem to know much?” 
“Maybe not, but I ain’t lost.”—Punch. 
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WHERE TO BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them 


ADJUSTER, for Chain Devices. 

Frank Hamachek Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 
APRONS (factory), Acia, Water Proof. 

Phil Emrich, Cincinnati. 

BEAN SNIPPER. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
BEET MACHINERY. 

Ayars Mach. Co., Salem, N. J. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

K. Robins & Co., Baltim 
Wire, Scalding, Picking, Etc. 
Rutber, Wire 

BELT arrier, Rubber r Cc. 

La Porte Mat and Mfg. Co., La. fone Ind. 
Bean Cleaners. See Clean and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed. 
BELTING. 

The Fairbanks Co., New York. 

BOARD, Corrugated Wrapping 

Hinde & Dauch Paper Co., ee Ohio. 
BLANCHERS, and Fruit. 

Ayars Mach. Co., Salem, N. J. 

Berlin-Chapman "Co., Berlin, Wis. 

AK. Robins & Co., Inc., cee 

Sprague-Sells Corp., Chica 
Blowers, Pressure. See Pumps: 

BOILERS AND ENGINES, Steam. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Slaysman & Co., Bal timore. 

Bottle Caps. ‘See Caps. 

Bottle Cases, Wood. See Boxes, Crates 
Bottle Corking Machines. See Bottlers Mcy. 
BOTTLERS’ MACHINERY. 

Ayars Mach. Co., Salem, N. J. 

Siw. Ermold Co., New York City. 

Karl Kiefer Machine 
Bottle Screw Caps. e Cap 
BOX (Corrugated) SEALING. MACHINE. 

A. K. Robins & Co., Inc., Baltimore. 

Boxes, Corrugated Paper. See er 
Paper Products. 
BOXING MACHINES. 
Westminster Machine Works, Westminster, 


Md. 

Fred H. Knapp Co., Ridgewood, N. J. 
BROKERS. 

Howard E. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails. Fiber. See Fibre Conts. 
Buckets and Pails, Metal. See Enameled 

Buckets. 
Buckets, Wood. See Cannery Supplies. 


BURNERS, Oil, Gas, Gasoline, Etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
CANNERS, Fruits and Vegetables, Etc. 

Cal. Pkg. Corp., San Francisco, Cal. 
Cabbage Machinery. See Kraut Mchy. 
CAN COUNTERS. 

Ams Machine Co., Max, New York City 

Ayars Mach. Co., Salem, N. J 
Can Conveyors. See Convrs. & Carriers. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 
Ams. Machine Co., Max, New zoe City. 
E. W. Bliss & Co., Brooklyn, N. Y 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 

Can Markers. See Stampers & Markers. 


CAN SEALING COMPOUNDS. 
Ams. Machine Co., Max, New York City. 
CAN WASHING MACHINES. 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 
CANS,Tin, All Kinds. 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, O 
Can Co., Baltimore. 
veut ern Can Co., Baltimore. 
U. S. Can Co., Cincinnati, Ohio. 
Wheeling Can Co., Wheeling, W. Va. 
CANNERY SUPPLIES. 
Ayars Mach. Co., Salem, N. J. 
Anderson- -Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Phil Emrich, Cincinnati. 
H. A. Kries & Son, Baltimore. 
The Langsenkamp Co., Indianapolis. 
. O. Randall’s Son, Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 


Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Bartimore. 


Can Stampers. See Stampers and Mark:rs. 


CAPPING MACHINES, 
Avese Machine Co., Salem J. 
. K. Robins & Co., Inc., 
Corp., Chicago. 
Capping Steels, Soldering. See Cannery Sup 


CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis 
Karl Kiefer Machine Co., oO. 
Sprague-Sells Corp., Chi cago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work: See Pulp Mchy.; for bottling, see 
Bottlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for Elevating, Conveying. See Con- 


veyors. 
Checka, Employes’ Time. See Stencils. 


Chutes, Gravity, Spiral. See Carriers. 
CIDER AND VINEGAR MAKERS’ SUP- 
PLIES. 


Karl Kiefer Mach. Co., Cincinnati, O. 


CLEANER AND CLEANSER (Wyandotte) 
J. B. FordCo, Wyandotte, Mich. 


CLEANING AND GRADING MACHIN.- 
ERY, Frult. 
Silver Creek, N. Y. 
K. Robins & Co. Baltimore. 
Sinclair: Seott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. 
See Bottlers’ Machinery. 
Cleaning Machines, Can. See Can Washers. 
Clocks, Process Time. See Controllers. 


CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. 
Cameron Can Machy. Co., Chicago, Tl. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Colls. 
Condensed Milk Canning Machinery. See 
Milk Condensing Machinery. 


CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
i.e Cang. Mchy. Corp., Cedarburg, Wis. 

K. Robins & Co., Inc., Baltimore. 
Corp., Chicago. 


COOKERS, Continuous, Agitating. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Cookers. Retort. See Kettles, Process. 


“Souder Mfg. Co., Bridgeton, N. J. 


COOLERS, Continuous. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 
Rerlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., indianapolis. 
Sprague-Sells Corp., Chicago. 
Copper Jacketed Kettles. See Kettles, Cop. 


CORING HOOKS, Pitting Spoons, Etc. 
Phil Emrich, Cincinnati. 

CORKING MACHINES. 
Edw. Ermold Co., New York City. 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Codarburs. Wis. 
rag Bros., Morral, Ohio 

K. Robins & Co., Inc., ‘Rattinere. 
-Sells Corp., Chicago. 


CORN CUTTERS. 
Berlin-Chapman Co. Wis. 
Bros., Morrai, O 

K.. Rohins Co., 
-Sells Corp., Chi cago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 


CORN HUSKERS AND SILKERS. 
Berlin-Chapman Co., Berlin, Wis. . 
Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, O 
Sprague-Sells Chicugo. 
Peerless Husker Co., Buftuio, N. Y. 


Corn Mixers and Agitators. See Corn 
Cooker Fillers. 


Consult the advertisements for details. 


CORRUGATED PAPER PRODUCTS. 
{ou Bottle Wrappers, Etc.) 
Hinde & Dauch Paper Co., Sandusky, O. 
Counters. Can Counters. 
Countershafts. See Speed Reg. Devices. 


AND CARRYING MACHINES. 
K. Robins & Co., Inc., Baltimore. 
Sinclair Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 


Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., saitimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 
Cutters, Corn. See Corn Cutters. 
Cutters, Kraut. See Kraut Machinery. 
lg String Bean. See String Bean 

cy. 


DECORATED TIN (for Cans, Caps, Etc.) 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
S. Can Co., Cincinnati. 
Dies, Can. See Canmakers’ Mchy. 


Double Seaming Machines. See Closing 
Machines. 


DRYERS, Drying Machinery. 
Edw. Renneburg & Sons Co., Baltimora. 
Slaysman & Co., Baltimore. 

Employers’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, Etc. 
Phil Emrich, Cincinnati. 
The Langsenkamp Co., Indianapolis. 
Sells Corp., Chicag 

Enameled-lined Kettles. See 

EVAPORATING MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 
Avers Machine Co., Salem, N. J 

K. Robins & Co., Inc., Diliniwe 
fecal Sells Corp., Ch icago. 
Zastrow Mach. Co., Baltimore. 

Factory Stools. See Stools.. 

Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 


Chisholm-Ryder Co., Niagara Falls, 
The Fairbanks Co., * New Yo rk. ener 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp. Chicugo. 


FIBRE CONTAINERS for Food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co. .. New York. 
Hinde & Dauch Paper Co., Sandusky, O. 


FIBRE PRODUCTS, Boxes, Boxboards, etc. 


Hinde & Dauch Paper Co., Sandusky, O. 
Fillers and Cookers. See Corn Cooker- 


llers. 
Filling Machines, 
Machinery. 


FILLING MACHINES, Can. 


Andersor -Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Canr Mchy. Corp., Wis. 
Huntley Mfg. Co., Silver Creek 
Karl Kiefer Machine Co., Cineinneil, oO. 
Co... ‘Indianapolis. 
K. Robins & Co., Inc., Baltimore. 
Sinclair Senet Co., Baltimore. 
-Sells Corp., Chicago. 
Filling Machine, Syrup. See Syruping Mach. 
FINISHING MACHINES, Catsup, Etc. 


Karl Kiefer Mach. Co., Cincinnati. 
H. Langsenkamp Co., Indianapolis. 
K. Robins & Co., Inc., Baltimore. 
Sinclair: Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Food Choppers. See 
Friction Top Cans. See Cans, 
Fruit Graders. See Cleaning Pe ‘Grading 
Machinery, Fruit. 
Fruit Parers. See Paring Machines. 


Bottles. See Bottlers’ 


FRUIT PITTERS AND SEEDERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 


Fruit Presses. 
Gasoline Firepots. See Can 
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GENERAL AGENTS for Machinery Mfrs. 
Berlin-Chapman Co., Berlin, Wis.. 
KK. & Co., Inc., Baltfmore. 
Sprague-Sells Corp., Chicago. 

Generators, Electric. See Motors. 


GLASS-LINED TANKS. 

Pfaudler Co., Rochester, N. Y. 

Sprague-Sells Corporation, Chicago.. 
GLUES, for Sealing Boxes. 

Arabol Mfg. Co., New York. ila 
Governors, Steam. See Power Plan quip. 
Gravity Carriers. See Carrs. and Convrs. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and 

Grading Machinery. 
Hoisting and Carrying Mchs. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 

Jacketed Kettles. See Kettles, Copper. 
JACKETED PANS, Steam. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 

KETTLES, Copper, Plain or Jacketed. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Kettles, Enameled. See Tanks, Glass-lined. 

KETTLES, Process. 

rs Machine Co., Salem, N._J. 
Chapman Co., Berlin, Wis. 
S. O. Randall's Son, Baltimore. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 

KNIVES, 

ich, Cincinnati. 
gg & Co., Inc., Baltimore. 
Sprague-Sells Corp., Baltimore. 

KRAUT CUTTERS. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

KRAUT MACHINERY. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 

LABELING MACHINES. a 

. Ermold Co., New York City. 
Peed H. Knapp Co., Ridgewood, N. J. 
Morral Bros., Morral Ohio. 
Sprague-Sells Corporation, Chicago. 

LABEL MANUFACTURERS. 

Calvert Litho Co., Detroit, Mich. 

H. Gamse & Bro., Baltimore. 

R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N.Y. 
U. S. Prt. and Litho. Co., Cincinnati. 

LABORATORIES, for Analyses of Goods, 

Etc. 

National Canners Asso., Washington, D. C. 

LIMA BEAN RUBBERS 
The Scott Viner Co., Columbus, O. 

MARKING INK, POTS, Etc. 

ich, Cincinnati.. 
ae Can See Stampers & Markers. 

Marmalade Machinery. See Pulp Mchy. 

MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, a. 
Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 
Zastrow Machinery Co., Baltimore. 

Molasses Filling Machines. See Filling Ma- 

chines. 

OYSTER CANNERS’ MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Zastrow Machinery Co., Baltimore. 

Packers’ Cans. See Cans. 

Pails, Tubs, Etc., Fibre. See Fibre Conts. 

Paper Boxes. See Cor. Paper Products. 

PARING MACHINES. 

Phil Emrich, Cincinnati. 

Sinclair-Scott Co., Baltimore. 
PASTE, CANNERS’. 

Arabol Mfg. Co., New York, 

Edw. Ermold Co., New York City. 

F. H. Knapp Co., Ridgewood, N. J. 

A. K. Robins & Co., Inc., Baltimore. 

PEA AND BEAN SEED. 

Brotherton, Kirk Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 

PEA CANNERS’ MACHINERY. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 


See Cranes. 


ry a Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. .Y 
Frank Hamachek Co., Kewaunee, Wis. 

PEA VINE FEEDERS. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 
PEELING KNIVES. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 

Picking Boxes, Baskets, Ete. See Baskets. 

Picking Belts and Tables. See Pea Can- 

ners’ Machinery. 

PINEAPPLE MACHINERY. 
E. J. Lewis, Middleport, N. Y. 
Sprague-Sells Corp., Chicago. 

Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Mchy. 


PITTING SPOONS, CORING HOOKS, Etc. 
Phil Emrich, Cincinnati. 

POWER PLANT EQUIPMENT. 

The Fairbanks Co., New York City. 

H. A. Kries & Son Co., Baltimore. 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 

Plant Equipment. 

PRESERVERS’ MACHINERY. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

PULP MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. . 

Sprague-Sells Corp., Chicago. 

PUMPS, Air, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
F. H, Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Balttmore. 
Slaysman & Co., Baltimore. 

Retort Crates. See Kettles, Process. 


RUBBER GLOVES, Factory. 
Phil Emrich, Cincinnati. 


RHUBARB CUTTER. 

E. J. Lewis, Middleport, N. Y. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 

nery Supplies. 


SEALING COMPOUNDS, Can. 

SEALING MACHINES Box. 

A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Clean- 

ing Compounds. 

Sanitary (open top) Cans See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, Tomato, Etc. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

F. H. Langsenkamp Co., Indianapolis. 

S. O. Randal’s Son, Batimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 


SCALES, Platform, Table, Etc. 

The Fairbanks Co., New York City. 
Scalding & Picking Baskets. See Baskets. 
Screw Caps, Bottle.. See Caps. 


Sealing Machines, Bottle. See Bottlers’ 
Machinery. 


SEEDS, Canners’, All Varleties. 
Brotherton-Kirk Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol Pa. 
Rogers Bros. Seed Co., Chicago. 


See Can- 


Separators. See Pea Canning Mchy. 
— Machines, Cans. see Closing Ma- 
chines. 


SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New Yerk City. 
Yameron Can Mchy. icago, IIl.. 
Slaysman & Co., Baltimore. 


SIEVES AND SCREEN 


s. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Baltimore. 


Sinclair-Scott Co., 


SILKING MACHINES, Corn. 

Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 
Sorters, Pea. See Cleaning and Grading 
Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, Belt Drives, Etc.) 
Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
Supplies, Engine Room, Line Shaft, Etc. 
See Power Plant Equipment. 
Supply House and General Agents. See 
General Agents. 

SYRUPING MACHINES. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, O. 
A. K. Robins & Co., Inc., ssaltimore. 
Sprague-Sells Corp., Chicago. 

Tables, Picking. See kea Canners’ Mchy. 

STAMPERS AND MARKERS. 

Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Steam Jacketed Kettles. See Kettles. 

Steam Retorts. See Kettles, Process. 

STENCILS, Marking Pots and Brushes, 

Brass Checks, Rubber and Steel Type, 
Burning Brands, Etc. 

Phil Emrich, Cincinnati. 

A. K. Robins & Co., Inc., Baltimore. 

STIRRERS FOR KETTLES. 

F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 

STRING BEAN MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 

Burton, Cook & Co., Rome, N. Y. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Hansen Cang. Corp., Cedarburg, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y 

BH. J. Lewis, Middleport, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
TANKS, METAL, 


Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
Slaysman & Co., Baltimore, Md.. 
Sprague-Sells Corp., Chicago. 
TANKS, Glass Lined, Steel. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Pfaudler Co., Rochester, N. Y. 
Sprague-Sells Corp., Chicago. 
TANKS, WOODEN. 
Baltimore Cooperage Co., Baltimore 
Sprague-Sells Corp., Chicago. 
TELEPHONE, TELEGRAPH, quick ser- 


vice. 

Amer. Teleph. & Teleg. Co.—Everywhere. 
Testers, Can. See Canmakers’ Mchy. 
THERMOMETERS, Gauges, Etc. 

Phila. Thermometer Co., Phila., Pa. 
Ticket Punches. See Stencils.. 
TOMATO CANNING MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlfn, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

S. O. Randall’s Son, Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

TOMATO PEELING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

S. O. Randall’s Son, Baltimore. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
TRADE-MARKS. 

C. E. Richardson, Washington, D. C. 
Variable Speed Countersnafts. See Speed 

Regulators. 

VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 

The Scott Viner Co., Columbus, O. 
Washers, Bottle. See Bottlers’ Machinery. 
WRAPPERS. Corrugated Bottle. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
WASHERS, Can and Jar. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Salem, N. J. 

Hansen Cang. Mchy, Corp., Cedarburg, Wis. 

A. K. Robins & Co., Inc., Baltimore. 
WASHERS, Frult, Vegetable. 

Ayars Mach. Co., Salem, N. J. 

Sprague-Sells Corp., Chicago. 
ba maa and Scalding Baskets. See Bas- 


ets. 
Windmills and Water Supply Systems. 
See Tanks, Wood 


Wrappers, Paper. “See Corrugated Paper 
Products. 


Weseeces Machines, Can. See Labeling 


Machinery. 
WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich.. 
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RTISTIC 


Baltimore, Maryland 


Designed for slitting a metal 
strip up to approximately .045’’ 
in thickness. By opening and 
closing space between cutters 
any desired width can be obtain- 
ed up to 12’’. Endless lengths 
can be run thru true and ac- 
curate without burs. Cutters are 
made by the well known tool 
makers Brown & Sharpe. 
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Automatic Can Making Machinery 
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